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By Dan Bennett

The U.S. Supreme Court last week 
ruled against a Los Angeles city ordi-
nance that allows police to view hotel 
and motel guest registries. 

Hotel operators had challenged the 
ordinance, saying it violates privacy 
rights under the Fourth Amendment. 
Police and some Los Angeles officials 
say allowing law enforcement to view 
registries helps in the fight against drug 
and prostitution activity in motels and 
some hotels.

The 9th U.S. Circuit Court of Appeals 
in California ruled against maintaining 
the ordinance in December 2013, and 
the law was removed. The city of Los 
Angeles challenged that ruling, bringing 
the case to the U.S. Supreme Court.

Under the ordinance, which had been 
in effect for more than a century since 
1899, police didn’t need a warrant to 
search a hotel registry for information, 
at any hour of the day or night. Much 
of the discussion around the issue in-
volves smaller motels and hotels, often 
located in downtown or lower-income 
neighborhoods.

In sessions earlier this year, when the 
case was first under review by the High 
Court, Justice Sonia Sotomayor said that 
the law might be in conflict with Fourth 
Amendment intent to restrict unreason-
able searches. The Court voted 5-4 to 
uphold the lower court’s ruling, citing 
the unreasonable searches argument.

Supreme Court 
Rules Against  

L.A. Hotel  
Registry Law

ASAE Names 2015 Summit Award Winners

By Dan Bennett

Kirk Kinsell, President & 
CEO of Loews Hotel & Re-
sorts since March, is talking 
about a new model for the 
company, using the term 
“asset-medium” to describe 
the approach.

Loews, operators of its own 
signature brand as well as the 

OE Collection and the high-end 
Loews Regency brand, has 
for several decades mostly 
owned and operated its own 
hotels, including owning the 
land. Loews may now go the 
way of other top-name brands 
and operate some hotels for 
other owners.

As first reported by Hotel 
News Now at the 37th annual 

Loews Readies for 
New Approach to 

Building Brand Name

Jordan Spieth (right) is presented the U.S. Open Championship trophy by Tom O’Toole Jr., United States Golf Association (USGA) President, 
following the final round of the 2015 U.S. Open at Chambers Bay in University Place, Wash. on June 21. Spieth finished five under par for the 
tournament. Photo Credit: USGA/Steven Gibbons

By Jonathan Trager

The Albuquerque CVB is 
currently facing off against 
several competitors for ser-
vices it has provided to the 
city since it was created in 
1980.

Three other parties have 
submitted bids in response 
to the city’s RFP for des-
t i na t i on  marke t i ng  and 
group sales services. The 
other bidders are Califor-
nia-based Catalyst Market-
ing Co. ,  Phoenix-based 
Manley Films & Media, and 
TKO Advertising, which op-
erates offices in Austin and 
Albuquerque.

This will be the third time 
the Albuquerque CVB has 

Albuquerque Competition for 
Destination Marketing/Group 

Sales Heating Up
gone through a formal RFP 
process for selling and pro-
moting the destination. But 
in the two previous instanc-
es, no competitive bids were 
received.

An unusual facet of Al-
buquerque’s RFP, however, 
is the option to sever the 
destination marketing and 
group sales functions. Or-
ganizations could bid to 
represent the city in either 
one or both. 

“We put together an ex-
tremely sound response to 
the RFP,” said Dale Lockett, 
President & CEO of the Al-
buquerque CVB. “The team 
spent a tremendous amount 
of effort. I’m just puzzled 
as to why the contract for 
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By Todd McElwee

Six associations have been honored by 
ASAE for their exemplary contributions 
to the sector and society with Summit 
Awards. 

They are the American Society of 
Mechanical Engineers, Edison Electric 
Institute, Emergency Nurses Association, 
Military Officers Association of America, 
National Hospice and Palliative Care Or-
ganization, and Tulsa Regional Chamber. 

The Summit Award winners will be 
recognized Sept. 30 at the 16th Annual 
Summit Awards Dinner at the National 
Building Museum in Washington, D.C.

Winners were selected by the Power 
of A Awards Judging Committee from a 
pool of 140 entrants—a 40% increase 
from 2014. The awards are a compo-
nent of ASAE’s Power of A campaign. 
Launched in 2009, the program is de-
signed to increase awareness about the 
association community and recognize 

award winners for their extraordinary 
efforts in accomplishing that goal. 

“We received so many fantastic entries 
this year, and each organization is to 
be congratulated on their efforts,” said 
Hugh “Mac” Cannon, MPA, CAE, Exec-
utive Director of ACEC of Metropolitan 
Washington and Chairman of the Power 
of A Awards Judging Committee. “The 
140 submissions received represent the 
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The Washington Post named its Top Workplaces 2015 in late June. The American Speech-Lan-
guage-Hearing Association (ASHA) was recognized for a second consecutive year. Shown here 
(left to right): Arlene A. Pietranton, PhD., CAE, CEO, ASHA; and Nina Kranz, Human Resources 
Manager, ASHA.

By Dan Bennett

Construction has started on the first-ev-
er W and Element dual-branded hotel 
development from Starwood Hotels. It is 
scheduled to open in downtown Phila-
delphia in early 2018.

The project will pair the 295-room W 
Philadelphia and the 460-room Element 
Philadelphia, together occupying a 
51-story skyscraper in the city’s business, 
arts and retail districts, across from Phila-
delphia City Hall. The Starwood-branded 
hotels are owned by Chestlen Devel-
opment and developed by Vine Street 
Matthews Development.

Starwood is marketing the W Phila-
delphia and Element Philadelphia as 
a potential 755-room headquarters for 
conventions and group business, as 
the hotels will sit within short walking 
distance of the Broad Street entrance 
to the Pennsylvania Convention Center.

The W Philadelphia wil l  offer a 

Dual-Branded Starwood Hotels to Open in Downtown Philly
7,000-square foot outdoor terrace and 
45,000 square feet of meeting and event 
space. The Element Philadelphia follows 
in the line of the company’s environ-
mentally friendly, extended-stay luxury 
properties with the Element branding, 
with a modest 560 feet of meeting space.

The hotels will boast panoramic city 
views, with facilities including an outdoor 
pool bar, meeting and banquet facilities, 
food and beverage outlets, and retail 
space along Chestnut Street.

Allison Reid, Sr. Vice President of North 
American Development for Starwood 
Hotels & Resorts Worldwide, said the 
dual-branding plan has long been in 
the works.

“We have actively pursued this market 
for some time and look forward to the up-
coming debut of both W and Element in 
Philadelphia as part of this dual-branded 
development, which will increase Star-
wood’s total portfolio in the city to 12 ho-
tels across seven of our nine world-class 

brands,” Reid said. “These two unique 
and highly differentiated brands will offer 
guests a new experience not currently 
available in the Philadelphia market.”

Jack Ferguson, President & CEO of 
the Philadelphia CVB, told USAE that 
the hotels will enhance Philadelphia as 
a meetings destination.

“The 755-room, dual-branded W and 
Element hotels will be extremely im-
portant for Philadelphia, and especially 
so for our convention attendees, as the 

hotels are within sight and walking dis-
tance of the Pennsylvania Convention 
Center, numerous cultural and historic 
venues, as well as dozens of restau-
rants and shops,” Ferguson said. “At 
present, Philadelphia boasts properties 
at various price points, and high-caliber 
lodging like the W and Element brands 
of Starwood Hotels will only provide 
more options for Philadelphia’s demand 
segments, and make us even more 
appealing to large convention groups.”

On June 24, the Potomac Chapter of MPI (PMPI) hosted its Evening of the Stars PMPI An-
nual Meeting & Awards Reception at the Holiday Inn Rosslyn in Arlington, Va. The Greater 
Louisville CVB (GLCVB) took home the President’s Award. Shown here (left to right): Kate 
Burger, Sr. Sales Manager, Market Segment, Cultural, Education & Unions, GLCVB; Matthew 
J. Wales, CMP, Sr. Director, Meetings, Events & Special Projects, American Association of 
Colleges for Teacher Education, PMPI President; and Mark Barnes, Director of Northeast 
Sales, GLCVB. Courtesy: Chuck Fazio.

By Dan Bennett

A scheduled vote for a minimum-wage 
hike in Los Angeles County was post-
poned last week by the Los Angeles 
County Board of Supervisors.

The vote would have moved forward 
an initiative introduced by County Super-
visor Sheila Kuehl to raise the minimum 
wage in county unincorporated areas, 
similar to the measure approved last 
month by the Los Angeles City Council 
for workers within city limits. 

That initiative calls for a raise of the 
minimum wage to $15 an hour by 2020, 
in gradual increments over the next five 
years.

The other supervisors asked Kuehl to 
postpone the vote one month until they 
could further study a report from the Los 
Angeles Economic Development Com-
mission on the issue.

The report states that it’s unlikely a 
company would be forced to shut down 
over a minimum-wage increase, but 
some companies would raise prices for 
customers to offset the hike and layoffs 
at some companies were possible. The 
hike would have little impact on poverty 
in unincorporated areas, the report con-
cluded.

“My colleagues have asked because of 
the report just coming in last week if I will 
be willing to put off the vote for a month 

while they do further investigation,” 
Kuehl told the Los Angeles Times. “I’m 
disappointed. I think that the evidence for 
raising the minimum wage is abundantly 
clear.”

At the meeting, Christine Cooper, the 
author of the commission’s report, said 
the agency had no official stance on the 
issue. It presented both positives and 
negatives outlined in the report.

“Many of these workers will see in-
creased incomes and will have more 
to spend on daily necessities,” Cooper 
said, adding that some firms will need 
to make financial adjustments based 
on the hike. 

Not included in the county proposal to 
this point are some of the tricky issues 
that became a big part of the discussion 
during debate over the city’s measure. 
These issues include the number of 
sick days allowed and whether union-
ized companies could waive the min-
imum-wage increase in favor of other 
benefits.

Labor leaders have said workers 
should have that right, while opponents 
say the provision encourages currently 
non-union workplaces to form unions. 
They and other officials backing the 
wage hikes hope an approved hike 
would prompt other incorporated cities 
in Los Angeles County to follow their 
lead and approve similar hikes.

Minimum-Wage Hike Vote 
Postponed in L.A. County
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By Todd McElwee

Roger Dow, President & CEO of the 
U.S. Travel Association, told USAE that 
what he and his leadership mainly strive 
to do “is walk our talk” in creating a 
desirable and rewarding place to work. 

U.S. Travel’s staff appears to be in tune 
and in step with Dow & company filling 
out an anonymous survey and placing 
their organization in the Washington 
Post’s Top Workplaces for 2015. 

“This is a tremendous honor,” said Dow. 
“D.C. is among the most robust job mar-
kets there is, with tens if not hundreds of 
thousands of successful businesses and 
organizations competing for some of the 
most capable and talented people on 
earth. Being able to attract the very best 
employees is really a matter of necessity 
in association work, and this award is 
a credit to our board’s support for our 
staff and to the terrific industry we are all 
honored to represent.”

Dow said a great deal of emphasis 
has been placed on facilitating an en-

Nine Associations Land on Washington Post’s 150 Best Places to Work
Three Hospitality/Meetings Companies Also Make Cut 

vironment others will wish to emulate. 
He pointed to U.S. Travel’s Project: Time 
Off, which touts the benefits of vacation 
in both employees’ personal and pro-
fessional lives, as an example of how 
the organization’s way of thinking has 
created a attractive workplace. 

Other associations on the list include 
the American Speech Language Hearing 
Association, American Gas Association, 
American Health Care Association, 
American Podiatric Medical Association, 
National Recreation and Park Associa-
tion, National Retail Federation, Consum-
er Electronics Association, and American 
Podiatric Medical Association. 

Partnering with WorkplaceDynamics, 
an employee-survey firm based in Phil-
adelphia, the Post began promoting the 
Top Workplaces competition in October. 
The newspaper said it invited 1,901 com-
panies of at least 50 employees or more 
to participate, with 317 responding with 
staff-completed surveys.  

 “It’s such an honor to once again 
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MEETINGS THAT INSPIRE
BEYOND THE BALLROOM

At The Westin La Paloma Resort & Spa, each 
of our 487 rooms and 64,000 square feet of 
meeting space provides an inspiring envi-

ronment and thoughtful amenities to help 
you stay productive and achieve your best. 

From our Heavenly Beds®  to our Super-
FoodsRX inspired menus, you will leave our 

Resort feeling better than when you arrived.

Located at the base of the Santa Catalina 
Mountains, enjoy resort amenities including 
our 27 holes of Jack Nicklaus Signature Golf, 

The Elizabeth Arden Red Door Spa, or our 
five pool oasis with Sabino’s  swim-up bar. 

See why we have been named #1 in 
Tucson Business Travel for 2014.

Call 1-800-677-6338 for details, or visit 
www.westinlapaloma.com 

  

On June 12, the Atlanta CVB held a retirement party at the Atlanta Marriott Marquis for 
Kathleen Bertrand, Sr. Vice President of Community and Governmental Affairs. Bertrand 
has been with the organization for 32 years. Pictured here is Bertrand with William Pate, 
President & CEO of the Atlanta CVB. Photo Credit: Daniel G. Morris

Need a good cry and good night’s 
sleep when visiting Tokyo, look no 
further than the Mitsui Garden Hotel 
Yotsuya hotel. The New York Post 
reports the property has eight “crying 
rooms,” which are only available for 
female guests. For $83 guests receive 
sad films and everything one would 
expect in sanctuary of sobbing. 

“I want the women who exert them-
selves every day to cry, to relieve their 

stress in rooms as much as they like,” 
Yohei Ezato, PR representative for the 
hotel told the Post. 

HOTS know what will get guests to 
cry: the price of airfare to Tokyo. 

The Venezuelan government may 
want to keep high-handicap golfers 
away from the Caracas Country Club, 

or at least the club’s third hole. Reuters 
reports a sign has been placed on 
the neighboring Swiss ambassador’s 
home saying balls injuring or killing 
anyone inside would violate the Vi-
enna Convention since the residence 
is actually Swiss territory. It reads: 
“Launching balls into this residence 
is a danger to whoever is within Swiss 
territory and a violation of the Vienna 
Convention if a golf ball injures or kills 
anyone on Swiss soil.”

Ambassador Sabine Ulmann told 
Reuters she had nothing to say on the 

matter. It’s unlikely she’ll be able to 
book a tee time anytime soon. 

The Venezuelan Federation of Golf 
said, “We have no fear whatsoever that 
we are attacking Swiss territory should 
a golf ball land in embassy premises.”

HOTS says there’s no need to call the 
United Nations as the Royal & Ancient 
Golf Club of St. Andrews (R&A) should 
be able to settle the dispute. Also, 
since the Swiss are famously neutral 
golfers shouldn’t incur a penalty stroke 
for into the residence.   
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Katherine Hinton
Delta Flight Attendant

I’M YOUR FRIENDLY 
SMILE ON APPROACH 
TO A FIRST  
CLASS MEETING.
I am pleased to welcome 
you to Atlanta. My route is 
one of 200+ daily nonstops 
to ATL from every major city  
worldwide, and whether  
coming or going, morning, 
noon or night, flights on the 
hour make your commute 
a breeze. Plan on Atlanta  
and watch your meeting 
take flight.

IAMATL.net

By Jonathan Trager

An employee of the Massachusetts 
Convention Center Authority (MCCA) for 
17 years, Fred Peterson has been named 
its Interim Executive Director.

Peterson, 47, succeeds James E. 
Rooney, who resigned in March to take 
over the Greater Boston Chamber of 
Commerce. Peterson will assume the 
interim role on July 1, while continuing to 
do “double duty” as Director of Facilities 
Operations.

“The MCCA is a complex organization 
that does important work for the Com-
monwealth, and I am confident in my 

Fred Peterson Named Interim Director of Mass. Conv. Center Authority
ability to lead the organization in a way 
that ensures that we keep delivering 
the world class service our facilities are 
known for, from Boston to Springfield,” 
said Peterson. 

Peterson will not be a candidate for the 
permanent Executive Director position. 
He told USAE that he enjoys focusing 
on operations rather than seek a posi-
tion permanently that requires a much 
broader overview.

An expansion of the Boston Conven-
tion and Exhibition Center has been 
stymied under Republican Gov. Charlie 
Baker, who has been dealing with a huge 
budget deficit and hasn’t yet issued the 

bonds required to fund the massive $1 
billion project. Under Rooney, the MCCA 
has been a strong advocate for the ex-
pansion.

When asked whether he’s optimistic 
that the project will move forward in the 
near future, Peterson said his “primary 
role is to serve as a resource to the cur-
rent board members,” whether it’s related 
to the convention center expansion or 
otherwise. 

“There are other experts that are really 
focused on that aspect of the program,” 
said Peterson. “Obviously, expansion 
would be a good thing as long as there’s 
support and a case for that expansion 

Fred Peterson

is made.”
The Authority’s board has established 

a committee that has contracted search 
firm Korn Ferry to assist in the search. 
The board estimates the search for a 
permanent executive director will take 
four to six months. 

“On behalf of the entire board, we 
are pleased to have a candidate with 
Fred’s qualifications take the lead as our 
Interim Executive Director,” said John 
McDonnell, Chair of the MCCA. “With his 
long history at the MCCA, his experience 
managing operations from a high level 
and his understanding of the smallest 
details that go into what makes the 
Authority run day-to-day, we have great 
confidence that the MCCA will continue 
to do outstanding work while we search 
for a permanent Executive Director.

Peterson, who has a fiancé named 
Melissa and a yellow Labrador named 
Maisy, holds numerous leadership po-
sitions with the International Association 
of Venue Management and is a board 
member for the Exhibition Services & 
Contractors Association. He’s also the 
Chair of the Seaport Transportation Man-
agement Association and is a member of 
PCMA and IAEE.

FRHI Hotels 
& Resorts on 

the Block
By Todd McElwee

FRHI Hotels & Resorts, owner of Fair-
mont, Raffles and Swissotel, is for sale, 
the Wall Street Journal (WSJ) reports. 

Citing people familiar with the matter, 
the WSJ says the company, owned by 
a Qatari government fund and Saudi 
Prince al-Waleed bin Talal’s Kingdom 
Holding Company, have enlisted Deut-
sche Bank and Morgan Stanley to mar-
ket the company with a hotel executive 
telling the WSJ the sale price could be 
upwards of $3 billion. 

Mike Taylor, Corporate/Global Di-
rector of Public Relations for FRHI, 
told USAE that the company was not 
commenting on the story. 

FRHI operates 116 hotels with nearly 
44,000 rooms in 34 countries. Sixty five 

Please turn to page 10
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By Todd McElwee

The IRS’ Advisory Committee on Tax 
Exempt and Government Entities (ACT) 
has recommended a Congressional 
mandate requiring electronic filing of all 
Form 990s. 

Currently, only tax-exempt organiza-
tions claiming more than $10 million in 
assets are required to file electronically. 

Issued on June 17, ACT’s recommen-
dation was based on more than 1,900 
responses to a Form 990 survey. The 
Association of Fundraising Professionals 
(AFP) reports that 58% of respondents 
do not find electronic filing burdensome 
and 40% are unsure. Additionally, 2% of 
respondents said mandatory electronic 
filing would be burdensome, with 6% of 
Form 990-EZ filers feeling it could be 
an issue. 

President Barack Obama’s 2016 Bud-
get also called for electronic fillings of 
Form 990s. 

“There are a number of indicators that 
show an increasing awareness of the im-
portance of electronic filing but ultimately, 
the timing of implementation rests with 
the IRS, not the ACT,” Andrew Watt, an 
ACT member, told USAE. 

ACT is an organized public forum 

IRS Advisory Panel Recommends 
Form 990 Electronic Filing  

examining employee plans, exempt 
organizations, tax-exempt bonds, and 
federal, state, local, and Indian tribal 
government issues. It presents the IRS 
with consistent input on how its policies 
affect the organizations and matters it 
represents.

“In this day and age with the technol-
ogy that is available, we simply have to 
use every means to have charities file 
their annual information electronically,” 
said Watt. “We need to have accurate 
and updated information to ensure the 
reach of the sector is understood by our 
government, and that appropriate public 
policy can be established to support 
charities and their critically needed 
programs.”

ACT also recommended the formation 
of a task force comprised of represen-
tative stakeholders to determine which 
parts and schedules of the current Form 
990 and related instructions should be 
updated, enhanced, and/or deleted. 

Finally, the group suggested that the 
IRS consider request additional infor-
mation from Form 990-N filers, as well 
as what AFP called an “e-Postcard” 
requiring only limited information from 
nonprofits with annual revenues normally 
less than $50,000. 

By Todd McElwee

MPI announced the 2015 class of 
RISE (Recognizing Industry Success 
and Excellence) Awards winners on 
June 22. On Aug. 3, the six recipients 
will be recognized at San Francisco’s 
Moscone Center during the RISE 
Awards Presentation as part of MPI’s 
World Education Congress (WEC). 

“The 2015 RISE Awards recipients 
have all demonstrated how one individ-
ual or organization can create industry 
changing results for chapters or busi-
nesses by identifying a specific need 
and focusing their skillset on those 
efforts,” said John Ehlenfeldt, CMP, 
Chairman of the RISE Awards Judg-
ing Panel. “The strategic initiatives of 
these exemplary leaders will influence 
industry professionals to strive to make 
an impact within the meeting and event 
industry.”

RISE Awards are 
being bestowed in 
three categories: in-
dividual achievement, 
community achieve-
ment, and organiza-
tional achievement. 
Honorees were se-
lected for innovation, global transfer-
ability, and impact and influence within 
the meetings industry. 

They will join the MPI Community of 
Honorees, a group composed of past 
MPI award winners and distinguished 
leaders.

“On behalf of the global MPI com-
munity, I would like to express our 
sincerest congratulations to this year’s 
group of RISE Awards recipients,” said 
Paul Van Deventer, President & CEO of 
MPI. “These leaders represent the best 
and brightest of our industry and are 
selected for their outstanding achieve-

MPI Announces RISE Awards Recipients
ments and measurable contributions. It 
will truly be an honor to recognize each 
recipient during the annual awards 
presentation at WEC 2015 in San Fran-
cisco this August.”

David Peckinpaugh, President of 
Maritz Travel Company (MTC) and Ex-
perient, and Co-Chair of the Meetings 
Mean Business Coalition (MBC), is 
being presented with the RISE Award 
for Meeting Industry Leadership. MPI 
is honoring him for working to unite the 
industry in demonstrating the value 
of meetings. Peckinpaugh currently 
serves on the U.S. Travel Association’s 
board of directors and executive com-
mittee and holds prominent volunteer 
leadership roles with DMAI, Tourism 
Vancouver, Delta Airlines, Taj Hotels, 
Social Tables, and St. Louis University’s 
Hospitality Program. MTC is among the 
first travel companies to partner with 

ECPAT International 
in combating human 
trafficking. 

“To me, it means a 
very valuable recog-
nition of the team that 
we have here at MTC 
that has helped drive 
our  effor ts  around 

global expansion, the fight against 
human trafficking, and Meetings Mean 
Business Coalition efforts, among many 
others,” Peckinpaugh told USAE.

“To me, it is validation of the power 
of a team working towards a common 
set of goals. We are all extremely ap-
preciative of MPI for this recognition, 
and I am honored to represent all that 
are involved.”

The RISE Award for Member of 
the Year is being presented to Tara 
Liaschenko, CMM, CEO, Event Pro-
fessional, Facilitator & Trainer of Link 
Event Professionals. Honored for her 

volunteer leadership, Liaschenko has 
served as MPI Tampa Bay Area Chap-
ter President and currently serves as 
a member on the Global MPI WEC 
Proposal Review Task Force. She has 
worked with a number of chapters 
through her Elite Fleet program, a 
strategic succession planning program 
that addresses the challenge of suc-
cession planning at the chapter level 
and provided internships to Stephens 
College and regional local students by 
underwriting scholarships for two MPI 
memberships annually. 

“It’s incredible to be recognized for 
doing something you’re passionate 
about,” said Liaschenko. “I’m truly 
honored and am in such gratitude to 
MPI and the many people who’ve been 
a part of my journey.

Kinga Socko, Conference Specialist 
for the Poland Convention Bureau, 
is being recognized with the RISE 
Award for Young Professionals. She 
has played a significant role in the 
development of the Poland Meetings 
and Events Industry Report and DMAI 
accreditation process allowing Poland 
to become one of only three accredit-
ed European nations and opening the 
Poland Convention Bureau to the North 
American market. Socko is a member 
of the MPI Poland Club and most re-
cently served as a project manager of 
the Local Organizing Committee for the 
2015 MPI European Meetings & Events 
Conference (EMEC).

The RISE Award for Community 
Achievement in Marketplace Ex-
cellence wil l be presented to the 
MPI Potomac Chapter for its annual 
Flipped Marketplace program, held 
at their Mid-Atlantic Conference and 
Expo (MACE). Utilizing the reverse 
tradeshow format to match planners 
to the appropriate meeting suppliers 
it helps create additional membership 
opportunities generating engagement 
from non-members throughout the re-
gion. Established in 2010, the program 
has helped double cash sponsorship 
for MACE, allowing the MPI Potomac 
Chapter to produce key funding for 
additional education experiences it 
provides to members throughout the 
year.

“PMPI is both thrilled and honored 
to receive the RISE Award for Com-
munity Achievement in Marketplace 
Excellence,” Matthew J. Wales, CMP, 
Sr. Director, Meetings, Events & Special 
Projects for the American Association 

of Colleges for Teacher Education and 
PMPI President. “When we integrated 
the Flipped Marketplace into our Mid 
Atlantic Conference and Expo (MACE) 
five years ago, PMPI aspired to create a 
program that would successfully bring 
suppliers and planners together in a 
setting that would create long-lasting 
and lucrative business connections.”

Presented with the RISE Award for 
Community Achievement in Knowledge 
and Ideas, the Meeting Industry Coun-
cil of Colorado (MIC) is being honored 
for its MIC Educational Conference 
and Tradeshow. Since 2001, the event 
has created a unified marketplace for 
MIC’s 13 member organizations and 
has doubled in attendance. It also  
helped inspire “Meetings Week” in the 
Rocky Mountain region, which is held 
the week of the conference and brings 
together additional industry events 
throughout the region.

“MIC is honored to be recognized at 
the national level by MPI,” Debbie Tay-
lor, MIC Chairman, 2015 Conference. 
“We have all benefited by MPI’s Rocky 
Mountain chapters involvement in the 
Meetings Industry Council of Colorado.  
We strive to be a leader in the benefits 
of collaboration and we all profit when 
we come together.  The MIC volunteers 
throughout the years are proud of our 
accomplishments (attendance close to 
1,200 last March). Having MPI choose 
MIC for the Organizational Achieve-
ment award is an exciting culmination 
of our hard work.”

MPI is recognizing the Builders Asso-
ciation of the Twin Cities with the RISE 
Award. The association will receive the 
honor for Organizational Achievement 
for its refined strategy on the use of 
meetings and events to support five 
key goals in a more efficient events 
package with great member engage-
ment. 

The association employed a matrix 
of criteria, including attendee reach, 
member value, profitability, and staff 
hours to identify those inefficiencies. 
Events have been reduced by 85%, 
and overall attendance has increased.

“Our staff  and volunteers have 
worked hard to be more efficient while 
creating high quality events that are 
fully aligned with our strategic plan,” 
said BATC Executive Director David 
Siegel. “It’s an honor to be selected 
for this award, and we’re thrilled that 
it signifies the attainment of some of 
our goals.”

David PeckinpaughTara Liaschenko, CMM

Honorees were selected 
for innovation, global 

transferability, and impact 
and influence within the 

meetings industry. 
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Louisville hosted SkillsUSA, a partnership of students, teachers, and industry working 
together to ensure America has a skilled workforce, last week at the Kentucky Exposition 
Center. Pictured here at the opening session (left to right): Crit Luallen, Kentucky Lt. Gov.; 
Mark Barnes, Louisville CVB Director of Northeast Sales; Jennifer Polz, Chair of the State 
Directors Association (Minn.); and Karen Williams, Louisville CVB President & CEO.

By Todd McElwee

Mike Rusbridge, Chairman of Reed 
Exhibitions (RX), will retire at the con-
clusion of 2015, following 27 years 
with the firm. Chet Burchett, CEO of 
RX, has been named as successor. 

“Af ter  near ly  20 years of  very 
successful growth, I felt it was the 
right time to hand over,” Rusbridge 
told USAE. “The company is in great 
shape; it has had an 
outstanding period of 
growth,  has quadru-
pled in size and is in a 
world-leading position. 
I now believe it’s ap-
propriate the next gen-
eration of management 
should take it forward, 
which will leave me to 
pursue the next phase 
of my career.”

Joining RX as CEO 
of European operating 
in 1998, Rusbridge be-
came President of Europe and Asia 
in 1994 and was appointed Chairman 
& CEO in 1996. Burchett was named 
CEO last year. 

“Mike’s achievement at Reed Exhi-
bitions has been outstanding,” says 
Erik Engstrom, CEO of RELX Group. 
“Over the two decades he has led the 
company and built the world’s largest 
exhibitions business, delivering con-
sistent growth over 20 years. I wish 
him well for the future.”

Rusbridge has been a catalyst for 
growth guiding RX from a $400 million 
company in 1996 to a $1.5 billion out-
fit, which produces 500 events in 43 
nations with more than seven million 
participants, today. He’s spearheaded 
150 plus acquisitions including the 
1990 acquisition of MIDEM in France, 
the biggest acquisition in the industry 
at that date and the acquisition of 
Miller Freeman in 2000.  

Asked by USAE what he was proud-

Mike Rusbridge, Chairman of Reed Exhibitions, Retiring at End of Year
Chet Burchett Named Successor

Mike Rusbridge

est of, Rusbridge said: “Building Reed 
Exhibit ions into i ts world-leading 
position.  It has strength and depth 
in both its brands and its people.  
More recently, I am proud of the work 
we have done to weave operations 
in 43 countries into “One Company” 
with a clear vision of the future and 
a common set of objectives working 
together for optimum effect.”

Rusbridge added after 36 years he 
won’t forget the excite-
ment or stimulation of 
exhibitions overnight. 
Married and l iving in 
London, he went onto 
say he’s happy to leave 
RX in  the Burchet t ’s 
charge. 

“I really have no idea 
at the moment on what 
doors will open or what 
path I will follow, but 
whatever I  do, i t  wi l l 
have to be as interest-
ing as my career so far,” 

said Rusbridge. 
In 2004, Burchett joined Reed Exhi-

bitions as President of the Americas 
and oversaw the company’s expan-
sion into Brazil and Mexico, as well 
as launch of its pop culture group. He 
became the company’s CEO in 2015 
and is married and lives in London. 

Burchett was previously President 
& CEO, USA, for Burson-Marsteller, 
a global public relations agency. 
He has also served as a newspaper 
editor and possesses trade journal 
experience. 

“I have worked alongside Mike for 
RX in the Americas for the past 11 
years, and the company’s achieve-
ments have been driven by a great 
global management team that be-
haves as one company worldwide,” 
said Burchett. “I look forward to con-
tinuing to help develop the company’s 
exciting future.”

 

Chet Burchett

Without the law, police 
must now obtain  

a search warrant before 
seizing or even looking 

at a guest registry.

“We hold that the provision of the Los 
Angeles Municipal Code that requires 
hotel operators to make their registries 
available to the police on demand is 
facially unconstitutional because it 
penalizes them for declining to turn 
over their records without affording 
them any opportunity for 
pre-compliance review,” 
Sotomayor wrote in the 
majority opinion.

Sotomayor said that 
by disallowing the law, 
hotel and motel owners 
are better protected from 
possible harassment. 
Without the law, police must now obtain 
a search warrant before seizing or even 
looking at a guest registry. By having the 
search warrant, the dynamic between 
police and motel owner is changed, 
Sotomayor said, with a judge’s approval 
helping lessen the risk of harassment, 
such as multiple daily searches.

The legal journey was started in 2003 

by the North East Los Angeles Hotel 
Owners Association. The association 
filed briefs saying that searches and 
sting operations set up by police were 
problematic, as many front-desk per-
sonnel speak limited English and do not 
understand police demands.

“The law makes it difficult to comply in 
certain situations, and puts many of our 
workers at risk,” Ray Patel, President of 
the association, told USAE.

Motels and hotels 
are no longer required 
to keep customer data 
for 90 days following a 
guest’s stay, including 
name, address, auto 
information, and method 
of payment.

Under the law, a hotel 
owner could be arrested instantly in 
some cases, if the owner did not com-
ply with police demands. Now such an 
arrest wouldn’t take place unless the 
owner refused to comply with a legal 
warrant. Motel and hotels owners can 
still comply with police requests to see 
a guest registry without a warrant, if the 
owner chooses to do so.

L.A. Registry Law

Visit Seattle, the Washington State Wine Commission, and Delta Airlines hosted a corporate 
hospitality tent at the U.S. Open for their combined clients just off the 18th tee, June 15–21. 
The space included Washington state wine, beer and cider samplings, local cuisine, and 
information about Seattle and the region. Guests were treated to a front row seat to watch 
the play and practice rounds. Shown here in front row (from left to right): Matt Moran, 
Washington Youth Soccer; Roxanne Townsend, Visit Seattle; and Kim Earle, ConferenceDi-
rect. In Back Row (left to right): Ann Marie Bray, American Academy of Physical Medicine 
& Rehabilitation; Anne Santistevan-Daly, Visit Seattle; Matt Murphy, Paramount Hotel and 
Visit Seattle Board Chair; Karen Baebler, University of Washington; Tom Norwalk, President 
& CEO of Visit Seattle; and Steve Beamer, ConferenceDirect.

“I really have no idea 
at the moment on 

what doors will open 
or what path I will 

follow, but whatever I 
do, it will have to  

be as interesting as 
my career so far,” 
said Rusbridge. 
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By Todd McElwee

Continuing its advocacy of Open 
Skies agreements, U.S. Travel Associ-
ation introduced an Oxford Economics 
study, Gulf carrier traffic to the USA: An 
analysis of the competitive landscape 
and economic landscape, during a 
June 18 media luncheon at its head-
quarters in Washington, D.C.

U.S. Travel says the study reinforces 
its defense of Open Skies agreements 
as economic drivers while also proving 
the folly of the Big Three domestic air-
lines’ assertion that Emirates, Etihad, 
and Qatar Airways have violated agree-
ments by receiving unfair government 
subsidiaries and should be subject to 
a “freeze” of new routes and rollbacks 
in service. 

At the lunch, Roger Dow, President 
& CEO of U.S. Travel, and Jena Baker 
McNeill, Sr. Director of Government 
Affairs for U.S. Travel, stated that their 
concern isn’t solely for the Persian Gulf 
carriers, but rather for the entirety of the 
Open Skies program. They worry about 
the domino effect should American 
Airlines, Delta Air Lines, and United Air-
lines persuade legislators to reexamine 
agreements with the Qatar and United 
Arab Emirates. 

“The big concern is who is next,” 
said Dow. 

Highly critical of the Big Three, 

U.S. Travel Unveils Open Skies Study
which Dow called “hypocritical” and 
“self-serving,” U.S. Travel pointed to 
the economic data collected by Ox-
ford Economics. Research showed 
that Gulf carriers brought 1.1 million 
international passengers to the U.S. last 
year resulting in more than $4 billion in 
spending. Those travelers supported 
nearly 50,000 American jobs and gen-
erated $2.6 billion in labor income and 
more than $1.1 billion in federal, state 
and local taxes. 

Emirates’ proposed route to Orlando, 
which would be eliminated in the Big 
Three’s plan, was used as an example. 
Dow said the move would result in more 
than $100 million in revenue. 

Oxford Economics found that 56% 
of Gulf airline passengers—620,000 in 
total—transferred directly onto domes-
tic flights, generating $140 million in 
revenue. American, United, and Delta 
transported 350,000 of those travelers. 

“When the Big Three first embarked 
on their lobbying campaign against 
Open Skies, they had our attention be-
cause they claimed that their position 
was about protecting U.S. jobs,” said 
Dow. “But it took about 30 seconds of 
reflection to realize that breaking those 
agreements is likely to have terrible 
consequences for U.S. employment, 
and now we have research in hand 
conclusively illustrating that.”

The research also refutes the Big 

U.S. Travel Association hosted an Open Skies media luncheon at its Washington, D.C., head-
quarters on June 18. Shown here are presenters Jena Baker McNeill, Sr. Director of Government 
Affairs for U.S. Travel; and Roger Dow, President & CEO of U.S. Travel.

Three’s claims that passengers are be-
ing stolen by the Persian Gulf carriers. 
In April, of the 1,700 routes flown by the 
domestic and Persian Gulf carriers, just 
two overlapped. Only 0.7% of interna-
tional passengers on a Big Three flight 
had Persian Gulf carrier alternative. 

Asked by USAE where DMOs stand 
on the Big Three’s actions, Dow said 
that while none would go on record 
about their displeasure, the leaders 
he has spoken with share U.S. Travel’s 
concerns. 

Summit Awards

“We are honored to be 
recognized again by ASAE 

with this distinguished 
award that reflects the 

extraordinary and positive 
impact MOAA programs are 
having on currently serving 
uniformed service members 

and veterans of all ranks 
and their families and their 

survivors,” said retired 
Navy Admiral Norb Ryan Jr., 
President & CEO of MOAA.

depth, reach, and lasting effect that asso-
ciation outreach of this nature provides. 
Each of these projects helps to showcase 
the power of associations and what we 
can accomplish. This year’s judging com-
mittee was thoughtful in its consideration 
and diligent in its selection. While it was 
a difficult decision for the committee to 
select the six Summit Award winners, we 
are honored to have been able to do so.”

Following is a summary of the various 
winners programs.

Partnering with NASA, the Ameri-
can Society of Mechanical Engineers 
(ASME) Foundation’s Future Engineers 
3D Space Challenges presents stu-
dents, K-12, with the opportunity to 
design items that could potentially 
be manufactured on the International 
Space Station. Students create 3D 
models specifically designed to be 
used in space with the winning design 
uplinked to a 3D printer on the Interna-
tional Space Station. The winning stu-
dent will be invited to NASA’s Payload 
Operations Center in Huntsville, Ala., 
to watch the item’s printing.

“The American Society of Mechani-
cal Engineers is proud to be a recipient 
of the 2015 Summit Award recognizing 
the impact that associations and tech-
nical societies have on the nation and 
the world,” Julio C. Guerrero, President 
of ASME, told USAE. “We are espe-
cially pleased that ASAE has selected 
the ASME-NASA Future Engineers 3D 
Space Challenge, a program that has 
stimulated the imagination and techni-
cal creativity of K-12 students who will 
become the innovators and problem 
solvers of the coming generation.”

Edison Electric Institute’s (EEI) Cen-
ter for Energy Workforce Developments 
(CEWD) program is designed to help 
the sector’s labor force thrive. Formed 

in 2006, the non-profit consortium also 
includes the American Gas Associ-
ation, Nuclear Energy Institute, and 
National Rural Electric Cooperative 
Association. In 2013, EEI took home a 
Summit Award for its coordination of 
responders during Superstorm Sandy. 

“EEI is tremendously honored to be 
recognized with the Power of A Summit 
Award for the Center for Energy Work-
force Development’s 
(CEWD’s) efforts to 
attract and retain a 
highly skilled work-
force to meet the 
future needs of the 
utility industry,” said 
Thomas R.  Kuhn, 
President of the Edi-
son Electric Institute. 
“Through a range 
of workforce devel-
opment initiatives, 
including the Troops 
to Energy Jobs and 
Get into Energy/Get 
Into STEM programs, 
CEWD is focused on 
developing solutions 
and approaches to 
identify a talented, innovative industry 
workforce. CEWD has done a tre-
mendous job in forging partnerships 
among electric, natural gas, and nu-
clear utilities, federal agencies, and 
other critical stakeholders to build the 
energy workforce of tomorrow.” 

When the Ebola virus arrived in the 
U.S. last fall, the Emergency Nurses 
Association (ENA) sprung into ac-
tion, dispersing critical information to 
healthcare facilities and organizations 
across the nation. ENA facilitated con-
versations btween medical personnel, 
legislators, and the media in helping 
combat fears surrounding the deadly 
disease. 

“Receiving a 2015 Summit Award for 

our Ebola crisis response effort is truly 
an honor,” said Susan M. Hohenhaus, 
LPD, RN, CEN, FAEN, Executive Direc-
tor of ENA. “While our members stood 
on the front line of emergency care, we 
committed to quickly building relation-
ships with industry and government 
partners that allowed us to efficiently 
distribute critical information. We are 
grateful for this prestigious recognition 

from ASAE, and are 
honored to be recog-
nized alongside our 
innovative peers.”

The Mi l i tary Of-
f icers Association 
of America (MOAA) 
s a i d  i t s  M i l i t a r y 
C a r e g i v e r s  A s -
s is tance Program 
was formed to ad-
dress unmet legal 
and f inancia l  ed-
ucat ion  needs o f 
military caregivers, 
including parents of 
wounded veterans 
seeking education 
benefits for his or 
her child, a spouse 

of a veteran who lost his or her job, 
and the family of a service member 
exper iencing homelessness who 
is seeking help with housing bene-
fits. The program is a collaboration 
with the American Bar Association 
(ABA) and Public Counsel’s Center 
for Veterans Advancement and is in 
partnership with the Elizabeth Dole 
Foundation. 

“We are honored to be recognized 
again by ASAE with this distinguished 
award that reflects the extraordinary 
and positive impact MOAA programs 
are having on currently serving uni-
formed service members and veter-
ans of all ranks and their families and 
their survivors,” said retired Navy Ad-

miral Norb Ryan Jr., President & CEO 
of MOAA. “Since early 2013, MOAA 
has been honored and privileged to 
be a partner with the Elizabeth Dole 
Foundation: Caring for Military Fam-
ilies in helping to meet the needs of 
the military caregivers.”

ASAE is honoring the National Hos-
pice and Palliative Care Organization 
(NHPCO) for its We Honor Veterans 
program. Working the Department of 
Veterans Affairs (VA), NHPCO says 
the initiative invites hospices, state 
hospice organizations, Hospice-Vet-
eran Partnerships, and VA facilities to 
join a pioneering program focused on 
respectful inquiry, compassionate lis-
tening, and grateful acknowledgment. 

“We are thrilled and honored to be 
recognized as an ASAE 2015 Summit 
Award winner,” says NHPCO President 
& CEO J. Donald Schumacher. “More 
than 3,000 organizations across the 
U.S. participate in the We Honor Vet-
erans program, and we thank ASAE 
for recognizing our continued efforts 
to improve care for seriously ill veter-
ans who have given so much for this 
country.”

The Tulsa Regional Chamber is 
being recognized for OneVoice. The 
program is a regional advocacy effort 
encompassing more than 60 regional 
partners designed to create a legisla-
tive agenda to present before both lo-
cal and national legislations annually.

“We are excited and honored that 
OneVoice was chosen for the pres-
tigious 2015 Summit Award,” said 
Mike Neal, President & CEO of the 
Tulsa Regional Chamber. “OneVoice 
is such an important initiative for the 
Chamber and our regional partners, 
and we are pleased that the ASAE has 
recognized it for the role that it plays in 
representing the Tulsa region to state 
and federal policymakers.”
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Visit ALHI.com and contact your local ALHI Sales Professional  
or call our luxury group desk at 866-303-2544.

Global sales expertise that links you to a world of possibilities.

For nearly 30 years Associated Luxury Hotels International (ALHI) has been providing 
meeting professionals with Global Sales services for our distinctive worldwide portfolio of 
over 170 Four- and Five-Diamond/Star hotels and resorts. ALHI’s Global Sales team can 

and will help you find unique solutions to best meet your program objectives and budgets. 

A world of possibilities...

in America and around the globe.

ARIZONA
Arizona Grand Resort & Spa
Fairmont Scottsdale Princess
Loews Ventana Canyon  
Omni Scottsdale Resort & Spa
Royal Palms Resort and Spa
The Wigwam 

CALIFORNIA
Bacara Resort & Spa
Hard Rock Hotel San Diego 
Hotel del Coronado
Hotel Irvine Jamboree Center
Hotel Nikko San Francisco
InterContinental Mark Hopkins
InterContinental San Francisco
Island Hotel Newport Beach
Loews Coronado Bay
Loews Hollywood Hotel
Loews Santa Monica  
  Beach Hotel
Miramonte Resort & Spa
Ojai Valley Inn & Spa
Omni La Costa Resort & Spa
Omni Rancho Las Palmas  
  Resort & Spa
Pasea Hotel & Spa
Pebble Beach Resorts
Rancho Bernardo Inn  
Resort at Squaw Creek
Surf & Sand Resort
Terranea Resort
The Grand Del Mar
The Langham Huntington
The Meritage Resort and Spa
The Resort at Pelican Hill

COLORADO 
Gateway Canyons Resort & Spa  
The Broadmoor
The Inverness Hotel and  
  Conference Center
The Sebastian Vail

CONNECTICUT
Foxwoods Resort Casino
Mohegan Sun

FLORIDA
Fontainebleau
InterContinental Miami
InterContinental Tampa
Loews Don CeSar Hotel
Loews Miami Beach Hotel
Loews Portofino Bay Hotel
  at Universal Orlando®

MASSACHUSETTS
InterContinental Boston  
Loews Boston Hotel 
Ocean Edge Resort & Golf Club
Seaport Hotel & World  
  Trade Center
The Langham Boston

MICHIGAN
Amway Grand Plaza
MGM Grand Detroit 

MINNESOTA
Loews Minneapolis Hotel 

MISSISSIPPI
Beau Rivage Resort & Casino 

MISSOURI
Hotel Sorella Country Club Plaza 
The Chase Park Plaza 

NEVADA
ARIA 
Bellagio
Delano Las Vegas
Mandalay Bay Resort & Casino 
Mandarin Oriental, Las Vegas
MGM Grand Hotel & Casino 
Monte Carlo Resort and Casino
Skylofts at MGM Grand
The Mirage
The Signature at MGM Grand
Vdara Hotel & Spa

NEW YORK 
Langham Place, Fifth Avenue 
Loews Regency Hotel 
The New York Palace

NORTH CAROLINA
Pinehurst 
The Carolina Inn
The Omni Grove Park Inn

OREGON
Sunriver Resort

PENNSYLVANIA 
Loews Philadelphia Hotel

PUERTO RICO
Condado Vanderbilt Hotel 
Gran Meliá Golf Resort

SOUTH CAROLINA 
Belmond Charleston Place Hotel 

BERMUDA*
Elbow Beach Resort
Fairmont Hamilton Princess
Fairmont Southampton
Newstead Belmont Hills 
 Golf Resort & Spa
Rosewood Tucker’s Point 
The Reefs Resort & Club

CANADA
Loews Hotel Vogue Montréal
Pan Pacific Vancouver

CURAÇAO
Santa Barbara Beach & Golf Resort 

DOMINICAN  REPUBLIC
Paradisus Palma Real Resort
Paradisus Punta Cana Resort 

GRENADA
Sandals LaSource Grenada  
  Resort & Spa

JAMAICA
Half Moon
Sandals Grand Riviera 
Sandals Royal Plantation
Sandals Whitehouse 
 European Village & Spa 

MEXICO
Grand Fiesta Americana  
 Coral Beach Cancun
Grand Fiesta Americana Los Cabos
LIVE Aqua
Paradisus Playa del Carmen  
 La Esmeralda 
Paradisus Playa del Carmen La Perla

PANAMA
InterContinental Playa Bonita    
 Resort & Spa

ST. LUCIA
Sandals Grand St. Lucian

TURKS & CAICOS
Beaches Turks & Caicos Resort  
 Villages & Spa

*ALHI Global Luxury Alliance Members
Atlantis, Paradise Island
Bermuda Tourism Authority
Delta Air Lines
Global DMC Partners
Oceania Cruises 
Regent Seven Seas

TENNESSEE 
Loews Vanderbilt Hotel
The Peabody Hotel

TEXAS 
At&T Executive Education  
  and Conference Center
Hotel Valencia Riverwalk
InterContinental Dallas
La Cantera Hill Country Resort
Omni Dallas Hotel 
The Adolphus
The Houstonian Hotel, Club & Spa

UTAH
Little America Hotel
Montage Deer Valley 
The Grand America Hotel

VERMONT
Stowe Mountain Lodge 

VIRGINIA
Colonial Williamsburg Hotels  
Lansdowne Resort
Salamander Resort & Spa 

WASHINGTON
Motif Seattle
Pan Pacific Hotel Seattle

WASHINGTON, D.C.
Loews Madison Hotel 
Mandarin Oriental, 
  Washington DC
Omni Shoreham Hotel
The Washington Court Hotel
Watergate Hotel
Willard InterContinental

WEST VIRGINIA
The Greenbrier 

WISCONSIN
The American Club Resort

DESTINATIONS OUTSIDE 
THE USA

ANTIGUA
Sandals Grand Antigua  
  Resort & Spa 

BAHAMAS
Atlantis Paradise Island*
One&Only Ocean Club
Sandals Emerald Bay
Sandals Royal Bahamian

FLORIDA  (con’t) 
Loews Royal Pacific
  at Universal Orlando®

Naples Grande Beach Resort
Ocean Reef Club 
Omni Orlando Resort at  
  ChampionsGate
One Ocean Resort & Spa
PGA National Resort & Spa
Ponte Vedra Inn & Club 
Ponte Vedra Lodge & Club
Rosen Shingle Creek
Saddlebrook Resort
The Biltmore
The Breakers
The Naples Beach Hotel & 
  Golf Club
Trump National Doral Miami
Villas of Grand Cypress

GEORGIA
Château Élan
Loews Atlanta Hotel
The Cloister at Sea Island
The Lodge at Sea Island  
  Golf Club

HAWAII
Halekulani
Mauna Lani Bay Hotel &  
  Bungalows
The MODERN Honolulu
Turtle Bay Resort 

IDAHO
Sun Valley Resort
The Coeur d’Alene

ILLINOIS
Fairmont Chicago,  
  Millennium Park  
InterContinental Chicago
Loews Chicago Hotel
Loews Chicago O’Hare Hotel
Sofitel Chicago Water Tower
The Langham Chicago 
The Peninsula Chicago

LOUISIANA
Hotel Monteleone  
Loews New Orleans Hotel

MARYLAND
Loews Annapolis Hotel  
Royal Sonesta Harbor Court  
  Baltimore 
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By Jonathan Trager

With Disneyland celebrating its 60th 
anniversary this year, the Anaheim/
Orange County VCB is rebranding 
itself as Visit Anaheim to introduce “a 
fresh and contemporary new brand that 
invoked the past, present, and future 
of the destination.” 

Visit Anaheim’s new identity was 
announced on June 24. The organi-
zation represents Anaheim, Garden 
Grove, and the greater Orange County.

“A year’s worth of brand exploration, 
consumer, meetings and travel trade 
research told us clearly that we needed 
a name and brand that is reflective of 
our organization’s mission,” said Jay 
Burress, President & CEO of Visit 
Anaheim. “Visit Anaheim is a name 
that travel enthusiasts and convention-
eers can easily find and understand. 
It evokes a sense of discovery and 
clearly communicates that we have 
an incredible, awe-inspiring destina-
tion that people should come see for 
themselves.”

The organization conducted multiple 
focus groups and key stakeholder inter-
views in and around Anaheim, Orange 
County, Los Angeles, Phoenix and San 
Jose to better understand how travelers 
perceived the destination. The entire 
rebranding process cost approximately 
$120,000, Burress said.

Designed by Kansas City-based 

Anaheim/Orange County VCB Becomes Visit Anaheim
MMGY Global, the Visit Anaheim logo 
has multiple design elements: A big “A” 
is reminiscent of a number of big A lo-
gos around the destination; the looped 
“h” is similar to an Anaheim logo cre-
ated by a former Disney creative; the 
dot over the “I” is Disney’s dot; and the 
palm tree icon speaks to the City of 
Anaheim’s robust revitalization, which 
includes new gourmet food restaurants, 
new craft breweries, and planned 
four-diamond hotels downtown.

The logo’s colors, blue and marigold, 
are “a tribute to Southern  California’s 
endless ocean views, clear blue skies, 
and warm sunny days,” according to 
the organization.

“I love [the logo],” Burress told USAE. 
“It’s more inviting and warmer, and it’s 
a nod to our Disney heritage.” 

earn a spot in these prestigious rank-
ings,” said Gary Shapiro, President & 
CEO of the Consumer Electronics As-
sociation (CEA). “Our employees are 
hardworking, passionate and devoted 
to contributing to CEA’s mission to grow 
the consumer technology industry. We 
remain deeply committed to promoting 
and protecting innovation—the new 
products and services that are changing 
and improving lives around the world—
as well as maintaining a flexible work 
environment with unmatched benefits to 
keep our staff happy, healthy and proud 
to represent such a dynamic industry.”

CEA and the American Speech Lan-
guage Hearing Association (ASHA) were 
recognized for a second consecutive 
year and are two of the best examples 
of associations’ appeal to the DMV’s 
workforce.  

“Associations are by their very reason 
for existing, mission-focused and com-
mitted to the public good—which makes 
them particularly meaningful places to 
work,” Arlene Pietranton’s, PhD, FASAE, 
CAE, CEO of ASHA. “The bottom line 
is that folks who work for associations 
get to learn with and from one another 
on an ongoing basis, while helping to 
truly make the world better, safer and 
smarter.”

Cvent, Social Tables and Modus Ho-
tels represented the hospitality/meetings 
industry. 

“We are humbled and honored by this 
award,” said Aaron Katz, President & 
CEO of the Modus Hotels. “This award 
is truly a remarkable recognition of our 
colleagues’ dedication to our company’s 
ethos to deliver unique experiences for 
our guests.”

Places to Work
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Visit ALHI.com and contact your local ALHI Sales Professional  
or call our luxury group desk at 866-303-2544.

Global sales expertise that links you to a world of possibilities.

For nearly 30 years Associated Luxury Hotels International (ALHI) has been providing 
meeting professionals with Global Sales services for our distinctive worldwide portfolio of 
over 170 Four- and Five-Diamond/Star hotels and resorts. ALHI’s Global Sales team can 

and will help you find unique solutions to best meet your program objectives and budgets. 

A world of possibilities...

in America and around the globe.

ARIZONA
Arizona Grand Resort & Spa
Fairmont Scottsdale Princess
Loews Ventana Canyon  
Omni Scottsdale Resort & Spa
Royal Palms Resort and Spa
The Wigwam 

CALIFORNIA
Bacara Resort & Spa
Hard Rock Hotel San Diego 
Hotel del Coronado
Hotel Irvine Jamboree Center
Hotel Nikko San Francisco
InterContinental Mark Hopkins
InterContinental San Francisco
Island Hotel Newport Beach
Loews Coronado Bay
Loews Hollywood Hotel
Loews Santa Monica  
  Beach Hotel
Miramonte Resort & Spa
Ojai Valley Inn & Spa
Omni La Costa Resort & Spa
Omni Rancho Las Palmas  
  Resort & Spa
Pasea Hotel & Spa
Pebble Beach Resorts
Rancho Bernardo Inn  
Resort at Squaw Creek
Surf & Sand Resort
Terranea Resort
The Grand Del Mar
The Langham Huntington
The Meritage Resort and Spa
The Resort at Pelican Hill

COLORADO 
Gateway Canyons Resort & Spa  
The Broadmoor
The Inverness Hotel and  
  Conference Center
The Sebastian Vail

CONNECTICUT
Foxwoods Resort Casino
Mohegan Sun

FLORIDA
Fontainebleau
InterContinental Miami
InterContinental Tampa
Loews Don CeSar Hotel
Loews Miami Beach Hotel
Loews Portofino Bay Hotel
  at Universal Orlando®

MASSACHUSETTS
InterContinental Boston  
Loews Boston Hotel 
Ocean Edge Resort & Golf Club
Seaport Hotel & World  
  Trade Center
The Langham Boston

MICHIGAN
Amway Grand Plaza
MGM Grand Detroit 

MINNESOTA
Loews Minneapolis Hotel 

MISSISSIPPI
Beau Rivage Resort & Casino 

MISSOURI
Hotel Sorella Country Club Plaza 
The Chase Park Plaza 

NEVADA
ARIA 
Bellagio
Delano Las Vegas
Mandalay Bay Resort & Casino 
Mandarin Oriental, Las Vegas
MGM Grand Hotel & Casino 
Monte Carlo Resort and Casino
Skylofts at MGM Grand
The Mirage
The Signature at MGM Grand
Vdara Hotel & Spa

NEW YORK 
Langham Place, Fifth Avenue 
Loews Regency Hotel 
The New York Palace

NORTH CAROLINA
Pinehurst 
The Carolina Inn
The Omni Grove Park Inn

OREGON
Sunriver Resort

PENNSYLVANIA 
Loews Philadelphia Hotel

PUERTO RICO
Condado Vanderbilt Hotel 
Gran Meliá Golf Resort

SOUTH CAROLINA 
Belmond Charleston Place Hotel 

BERMUDA*
Elbow Beach Resort
Fairmont Hamilton Princess
Fairmont Southampton
Newstead Belmont Hills 
 Golf Resort & Spa
Rosewood Tucker’s Point 
The Reefs Resort & Club

CANADA
Loews Hotel Vogue Montréal
Pan Pacific Vancouver

CURAÇAO
Santa Barbara Beach & Golf Resort 

DOMINICAN  REPUBLIC
Paradisus Palma Real Resort
Paradisus Punta Cana Resort 

GRENADA
Sandals LaSource Grenada  
  Resort & Spa

JAMAICA
Half Moon
Sandals Grand Riviera 
Sandals Royal Plantation
Sandals Whitehouse 
 European Village & Spa 

MEXICO
Grand Fiesta Americana  
 Coral Beach Cancun
Grand Fiesta Americana Los Cabos
LIVE Aqua
Paradisus Playa del Carmen  
 La Esmeralda 
Paradisus Playa del Carmen La Perla

PANAMA
InterContinental Playa Bonita    
 Resort & Spa

ST. LUCIA
Sandals Grand St. Lucian

TURKS & CAICOS
Beaches Turks & Caicos Resort  
 Villages & Spa

*ALHI Global Luxury Alliance Members
Atlantis, Paradise Island
Bermuda Tourism Authority
Delta Air Lines
Global DMC Partners
Oceania Cruises 
Regent Seven Seas

TENNESSEE 
Loews Vanderbilt Hotel
The Peabody Hotel

TEXAS 
At&T Executive Education  
  and Conference Center
Hotel Valencia Riverwalk
InterContinental Dallas
La Cantera Hill Country Resort
Omni Dallas Hotel 
The Adolphus
The Houstonian Hotel, Club & Spa

UTAH
Little America Hotel
Montage Deer Valley 
The Grand America Hotel

VERMONT
Stowe Mountain Lodge 

VIRGINIA
Colonial Williamsburg Hotels  
Lansdowne Resort
Salamander Resort & Spa 

WASHINGTON
Motif Seattle
Pan Pacific Hotel Seattle

WASHINGTON, D.C.
Loews Madison Hotel 
Mandarin Oriental, 
  Washington DC
Omni Shoreham Hotel
The Washington Court Hotel
Watergate Hotel
Willard InterContinental

WEST VIRGINIA
The Greenbrier 

WISCONSIN
The American Club Resort

DESTINATIONS OUTSIDE 
THE USA

ANTIGUA
Sandals Grand Antigua  
  Resort & Spa 

BAHAMAS
Atlantis Paradise Island*
One&Only Ocean Club
Sandals Emerald Bay
Sandals Royal Bahamian

FLORIDA  (con’t) 
Loews Royal Pacific
  at Universal Orlando®

Naples Grande Beach Resort
Ocean Reef Club 
Omni Orlando Resort at  
  ChampionsGate
One Ocean Resort & Spa
PGA National Resort & Spa
Ponte Vedra Inn & Club 
Ponte Vedra Lodge & Club
Rosen Shingle Creek
Saddlebrook Resort
The Biltmore
The Breakers
The Naples Beach Hotel & 
  Golf Club
Trump National Doral Miami
Villas of Grand Cypress

GEORGIA
Château Élan
Loews Atlanta Hotel
The Cloister at Sea Island
The Lodge at Sea Island  
  Golf Club

HAWAII
Halekulani
Mauna Lani Bay Hotel &  
  Bungalows
The MODERN Honolulu
Turtle Bay Resort 

IDAHO
Sun Valley Resort
The Coeur d’Alene

ILLINOIS
Fairmont Chicago,  
  Millennium Park  
InterContinental Chicago
Loews Chicago Hotel
Loews Chicago O’Hare Hotel
Sofitel Chicago Water Tower
The Langham Chicago 
The Peninsula Chicago

LOUISIANA
Hotel Monteleone  
Loews New Orleans Hotel

MARYLAND
Loews Annapolis Hotel  
Royal Sonesta Harbor Court  
  Baltimore 

ALH39969 USAE-halfpgSpread.indd   1 5/27/15   12:26 PM

Around 
Associations 

By Todd McElwee

CLIA Names Ken Muskat Chair-
man of Trade Relations Commit-
tee… Ken Muskat, Executive Vice 
President of Sales, Public Relations, 
and Guest Services for MSC Cruises 
USA, has been named Chairman of the 
Cruise Lines International Association’s 
(CLIA) Trade Relations Committee.  
Working in partnership with CLIA Vice 
President of Membership Charles Sylvia, 
Muskat will provide counsel on travel 
agency and agent relations, training, 
professional development programs, 
partnerships, research, and membership 
initiatives.

“It is a great honor to take on the role 
of Chairman for the Trade Relations 
Committee,” said Muskat. “I’ve always 
recognized CLIA’s efforts to support, 
educate and engage the travel agent 
community as vital to the success of the 
cruise industry. I look forward to work-
ing with the CLIA team and my fellow 
member cruise lines to continue to find 
new and innovative ways to keep travel 
agencies and agents as the main distri-
bution channel for cruises and profitable 
for years to come.”

Muskat assumes the chairmanship 
from Brian O’Connor, Vice President of 
Public Relations for Princess Cruises, 
who left the Committee in April after being 
promoted to his current position. 

Edward Liu Wins IAEE Interna-
tional Excellence Award… Edward 
Liu, Managing Director of Conference 
& Exhibition Management Services 
in Singapore, has been awarded 
IAEE’s International Excellence Award.  
Presented by IAEE President & CEO 
David DuBois, CMP, CAE, during IMEX 
in Frankfurt, Germany, the honor is be-
stowed on individuals that have made 
significant contributions to the interna-
tional events and exhibition industry. 

Liu served on IAEE’s Board of Directors 
from 2002–2007 receiving the associa-
tion’s Chairman’s Award in 2006. He also 
chaired IAEE’s Asia Exhibition Council 
from 2005-2014.

Today Liu is a go-to source for guid-

By Jonathan Trager

Keith Backsen, Vice President of 
Sales & Services for Visit Spokane, has 
been hired as Director of the Omaha 
CVB.

Backsen, 51, will start his next job 
overseeing a staff of 17 on July 13. He 
replaces Dana Markel, who took a job 
in Overland Park, Kansas, to be closer 
to family.

“I’m very honored to be selected 
and really excited to join their team,” 
Backsen told USAE. “I’m very familiar 
with the sales team; we’ve partnered 
together on other client events. Why 
not grow my career in a place where 
I could be just as passionate as I was 
in Spokane?”

While with Visit Spokane, Backsen 
has opened sales offices in Chicago 

Keith Backsen Named Director of Omaha CVB
and Washington, D.C. He also worked 
on a campaign to pass a $65 million 
bond issue to expand the city’s conven-
tion center, which opened in January 
after a process that spanned 2½ years.

“It was a very rewarding project in 
many ways, being part of a campaign 
and getting community support,” said 
Backsen. “I spent many a night in dif-
ferent meetings and clubs. You heard 
different people’s opinions and got to 
see how many people connect the dots 
in our industry and how many people 
don’t. You learn how to create the right 
message to help those folks who don’t 
understand the value of tourism to see 
how much it brings to a region such as 
Spokane.”

The outdoorsman, who enjoys re-
modeling projects, has spent his whole 
career in the hospitality industry. Prior 

to joining Visit Spokane, he served as 
the Regional Director of Sales for GES 
and has worked for a number of hotels. 

Mayor Jean Stothert hired Backsen 
after a national search conducted by 
Searchwide.

“Keith brings enthusiasm and expe-
rience that will help Omaha grow as 
a tourism destination and convention 
city,” Stothert said. “He is well-known in 
the industry and will be a strong leader, 
innovator and mentor to our Convention 
and Visitors Bureau staff.”

Backsen is married with two daugh-
ters, one who attends nursing school 
and one who’s following in his footsteps 
in the hospitality program at Washing-
ton State University. He’s a member of 
PCMA and past president of the Pacific 
Northwest chapter, in addition to being 
a member of ASAE and DMAI.

Keith Backsen

Please turn to page 12
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Association Forum of Chicagoland and USAE News are pleased to present the 3rd annual Forty 
Under Forty® Awards. We looking for forty up-and-coming (or already arrived) association or 
nonprofit professionals who are under the age of 40, demonstrate high potential for success in 
leadership roles and exhibit a strong passion for, and commitment to, the association  
management and nonprofit industries.

TITLE SPONSORS:PREMIER SPONSORS:

If your business would like premium exposure to the elite class of Forty Under 40 Awards honorees and 
throughout the association industry nationwide, please contact us for information on becoming a Forty 
Under 40 Awards sponsor.
Hospitality: Ross E. Heller, Publisher, CustomNEWS, Inc., 301.951.1881 rheller@usae-e-mail.com
Business Services: Kendra Afeld, business development manager, Association Forum of Chicagoland 
312.924.7022 afeld@associationforum.org

www.associationforum.org/40under40

2014 Forty Under Forty Honorees

®

Visit www.associationforum.org/40under40 for:
• eligibility requirements
• application instructions
• judging criteria 
• list of past recipients

Now its Time  
to Get the  

Recognition
You Deserve

Applications will  
be accepted  

June 1 through July 31.

Continued from page 4

The American Anthropological Association was in St. Louis for a site visit for their 2020 
Annual Meeting with the St. Louis Convention & Visitors Commission.  The group stopped 
by Hilton at the Ballpark’s Three Sixty Rooftop Bar to catch some refreshments and take 
in the amazing views. (pictured left to right) John Bettag, Vice President of Sale for the 
St. Louis Convention & Visitors Commission; Peter Green, Senior Vice President for Con-
ferenceDirect; Ushma Suvarnakar, MTA, CMP-Director, Meetings and Conferences for the 
American Anthropological Association; Kelly Rall, Senior Sales Executive for the Renaissance 
St. Louis Grand Hotel; Bruce Arnold, Director of Sales for the St. Louis Convention & Visitors 
Commission and Carson Edwards, Global Sales Account Executive for Marriott International.

of the properties fall under the Fairmont 
brand. Notable properties include the 
Fairmont San Francisco, Fairmont Banff 
Springs, the Plaza Hotel, and the Savoy 
in London.

WSJ says FRHI is coming onto the 
market at an increasingly competitive 
stage in the high-end hospitality sector. 
The publication mentions Four Seasons 
Hotels & Resorts, which is also partially 
owned by Kingdom Holdings, is pursu-
ing a rapid expansion plan, as well as 
Hilton Worldwide Holdings’ expansion 
of its Conrad and Waldorf Astoria luxury 
brands. Lesser known companies such 
as Auberge Resorts are also making 
their initial moves into urban settings.

On April 15, Loews Hotels & Resorts 
announced the launch of a new luxury 

brand, Loews Regency. The move co-
incided with the completed acquisition 
of the Mandarin Oriental San Francisco 
Hotel, which has been renamed the 
Loews Regency San Francisco, the 
new division also includes the Loews 
Regency New York.

In May 2014, Marriott Internation-
al announced its Ritz-Carlton Hotel 
Company would open 15 new hotels 
by 2016, growing the brand to 100 
properties.  

WSJ says: “a sale of FRHI could give 
a boost to merger and acquisition ac-
tivity in the hospitality sector, which has 
been mostly dormant in recent years,” 
before mentioning an April announce-
ment from Starwood Hotels & Resorts 
Worldwide, stating it was undergoing a 
review of strategic alternatives, which 
many in the market read as a willing-
ness to consider takeover or merger 
offers for the company.

destination marketing, which includes 
group sales, was splintered.”

The entire contract is for three 
years with a pair of one-year renew-
al periods. It’s worth an estimated 
$5.3 million annually, 
according to the Albu-
querque Journal.

The CVB’s  agree-
ment with the city was 
ex tended  fo r  t h ree 
months past its dead-
line until Sept. 30. A de-
cision should be made 
on which group—or 
groups—wi l l  handle 
the responsibilities for 
the city in this arena by Sept. 15. 

Lockett expressed confidence in 
his organization’s ability to perform 
all related duties to a high standard.

“If you look at our numbers and what 
this organization has been involved 
with, then you can easily see why we’d 
be optimistic,” Lockett told USAE. He 

cited high hotel occupancy since the 
economic recession and a substantial 
increase in number of leads generat-
ed and bookings facilitated.

“I can tell you that the number of 
room nights we’ve facilitated is the 
highest its been in 10 years,” he 
added.

A coalition of associations has also 
stepped in to advocate 
for  the Albuquerque 
CVB. The bureau has 
presented the city with 
letters from Roger Dow, 
Pres ident  & CEO of 
U.S. Travel Association; 
John H.  Graham IV, 
CAE, President & CEO 
of ASAE; Michael Geh-
risch, President & CEO 
of DMAI; Deborah Sex-

ton, President & CEO of PCMA; Paul 
VanDeventer, President & CEO of MPI; 
and David Dubois, CMP, CAE, FASAE, 
CTA, President & CEO of IAEE.

“I’m very appreciative that we’ve re-
ceived letters of support for the [non-
profit] model and our organization as 
an accredited DMO,” said Lockett.

Albuquerque
Continued from page 1

In March, the Greater Albuquerque 
Innkeepers Association sent a scath-
ing letter to the board of the Albuquer-
que CVB criticizing the performance 
of CVB officials. 

A week later  in a c losed door 

meeting, the two sides reached a 
détente, saying both organizations 
have committed “to work in coopera-
tion and collaborate to help move the 
destination forward.”

“If you look at our 
numbers and what this 
organization has been 
involved with then you 

can easily see why 
we’d be optimistic,” 
Lockett told USAE.

Associated Luxury Hotels International (ALHI), held its 10th Annual Executive Women In 
Leadership Conference  June 11-13, at the Resort at Pelican Hill in Newport Beach, Ca. The 
event  brought together 50 senior-level women executives from the hospitality and meetings 
industries. Delta Airlines co-hosted.  Among those shown here is conference chairperson Vic-
toria Hettleman, ALHI, front row center, pink dress; conference co-chairperson Stacy Lucherini, 
ALHI, fifth from left, front row; Ashly Balding, ALHI, front row, middle, cream-colored dress; 
Nance Trevithick,  Resort at Pelican Hill; front row, pink dress; Gerry Kingston, Delta Airlines, 
ninth from left, second row; Kristen Shovlin, Delta Airlines 10th from left, second row; and  
Norma Dean, 11th from left, second row.

 

By Jonathan Trager

Gerard “Jordy” Tollett, the Director of 
the Pasadena Convention Center who 
has been arrested numerous times for 
driving while intoxicated, was again 
taken into police custody and now faces 
legal proceedings.

Tollett, 63, is facing two felony DWI 
charges stemming from incidents in two 
cities. He was booked into custody on 
May 18 and released the next day after 
posting $35,000 bond pending a dispo-
sition hearing on Aug. 6.

In March, police in the town of Webster, 
located just southeast of Houston, were 
dispatched to the scene of a car crash. 
They found that Tollett, who was trans-
ported to a hospital for examination, had 
been drinking while driving with a limited 

Jordy Tollett, Head of Pasadena (Texas) 
Convention Center, Arrested Again for DWI

occupational license—which allows an 
individual to drive only for work purpos-
es—at the time of the accident.

Tollett wasn’t booked by police until 
May, however, when he was arrested 
in the nearby town of Nassau Bay and 
charged with a separate DWI. A witness 
had followed a “reckless driver” and 
she “watched the vehicle almost strike 
a family that was walking,” according to 
KPRC-Houston.

These incidents occurred just a few 
months after Tollett was released from 
Harris County Jail on Nov. 4, 2014. He 
had begun serving a sentence on Aug. 
11 after the 14th Court of Appeals upheld 
a drunk driving conviction from 2012.

While the appeal was pending, Tollett 
also had failed to honor the terms of his 
release. Several complaints from the 

Gerard “Jordy” Tollett

county’s bond supervision office said he 
hadn’t paid monthly supervision fees and 
random alcohol testing costs. Additional-
ly, the court-ordered interlock equipment 
installed in his car indicated that he tried 
to start it several times while intoxicated.

USAE was told that Tollett’s attorney in 
that case, Chip Lewis, hadn’t been hired 
to represent Tollett in this new case. He 
didn’t know who Tollett’s current counsel 
is, and the Harris County Jail had no 
attorney on record for the convention 
center official.

Tollett was previously convicted of DWI 
in 2001 and 2008. In 2006, he resigned 
as President & CEO of the Greater Hous-
ton CVB. He was hired for his position in 
Pasadena in 2010.

USAE attempts to reach Tollett were 
unsuccessful.

FRHI Hotels
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Looking for inspiring resorts for up-
coming meetings, conventions, and/or 
incentive programs? What better way 
to motivate your attendees than by con-
ducting the program at a renowned and 
picturesque golf resort that has hosted 
the world’s best golfers and most cele-
brated tournaments?

A great way to identify these options 
is by contacting Associated Luxury 
Hotels International (ALHI), which 
features an impressive and robust 
portfolio of 60 extraordinary resorts in 
its “ALHI Golf Collection” specialty 
segment. These are incredible meeting 
venues that also are 
recognized for their 
exceptional golf offer-
ings. ALHI provides 
these appealing resort 
options in 17 states, 
and five international 
locales. 

Play Where Pros Play & Discover Oth-
er Amazing Destinations

Options include North Carolina’s 
iconic Pinehurst, which has hosted 
virtually every major golf championship, 
including the 2014 U.S. Open and U.S. 
Women’s Open Championships. The 
428-room resort offers eight courses, 
80,000 square feet of meeting space, 
and lush outdoor spaces. 

California’s renowned Pebble Beach 
Resorts of The Inn at Spanish Bay 
and The Lodge at Pebble Beach are 
another dream destination. Featuring 
legendary courses and an unparalleled 
setting overlooking the Pacific, the resort 
has hosted five U.S. Open Champi-
onships and the annual AT&T Pebble 
Beach National Pro-Am. 

The exceptional Forbes Five-Star The 
American Club Resort in Wisconsin 
will host the 2015 PGA Championship 
this August on its Whistling Straits 
course, as well as the 2020 Ryder Cup. 
The Midwest’s only AAA Five-Diamond 
resort hotel, it offers 241 elegant guest 
rooms, 23,000 square feet of meeting 
space, Kohler Waters Spa, and three 
more golf courses (including the famed 
Blackwolf Run).     

In the Southeast, Trump National 

Central Florida’s extraordinary Streamsong Resort is a new addition to ALHI’s worldwide 
portfolio and one of the outstanding options in the “ALHI Golf Collection” specialty segment. 

“ALHI Golf Collection” Segment Is a Winner in 17 States
Bermuda, Bahamas, Caribbean & Mexico!

Doral Miami has undergone a remark-
able $250 million resort-wide makeover. 
Its famed Blue Monster Course, which 
has played host to the PGA TOUR for 
almost 50 years, serves as host to The 
World Golf Championships-Cadillac 
Championship. 

Palm Beach Garden’s 323-room PGA 
National Resort & Spa, which recently 
completed a $100 million revitalization, 
features five courses including The 
Champion course (which has hosted 
the Ryder Cup, PGA Championship and 
Honda Classic). Nine restaurants and 
lounges, and 40,000 square feet of meet-

ing space make this an 
excellent choice.

Other outstanding 
options that have host-
ed some of the sport’s 
most highly regarded 
tournaments include:  

the all-suite Gran Melia Golf Resort 
Puerto Rico, nestled on Puerto Rico’s 
northeastern coast in Coco Beach; 
the superb AAA Five-Diamond The 
Lodge at Sea Island; West Virginia’s 
exquisite 710-room The Greenbrier, 
offering five championship golf courses 
and a mélange of sporting activities; 
Arizona’s AAA Five-Diamond Fairmont 
Scottsdale Princess, featuring two golf 
courses; Southern California’s Omni La 
Costa, which boasts a rich tournament 
history and recently completed a $50 
million renovation; and the acclaimed 
220-acre Ojai Valley Inn & Spa, rec-
ognized as one of the world’s greatest 
resorts.

These are just a few of the many out-
standing options in ALHI’s worldwide 
portfolio. Call your experienced ALHI 
GSO office for guidance on what best 
fits for your organization.

For information on any of ALHI’s 170+ 
Four- and Five-Diamond quality Member 
hotels or resorts worldwide, contact your 
nearest ALHI Global Sales Office. ALHI 
has 20 professionally-staffed Global 
Sales Offices coast-to-coast to serve, 
including Washington, D.C. (202-887-
7020). Or, call the “ALHI Group Desk” 
toll-free at 866-303-ALHI (2544), and 
visit alhi.com.

ALHI provides these  
appealing resort options 

in 17 states, and five 
international locales. 

On June 24, Visit Savannah hosted a destination update event at DBGB Kitchen and Bar in 
Washington, D.C. Pictured here (left to right): Beth Berry Laurella, Savannah Marriott River-
front; Mary Elizabeth Greenwood, CMP, CGMP, Congressional Research Service/The Library 
of Congress; Michael Mellion, Stonebay Insurance Group; Larry Browder, Visit Savannah; 
Robert Cohen, Alliance Benefits; Lisa Ramires, Equipment Leasing & Finance Association; Jeff 
Hewitt, Visit Savannah; Armelle Kelly, Savannah International Trade and Convention Center; 
Darrell Watson, Neighborswork America; and guest Gerald Greenwood.

Around Assns. 
ance in the Asian marketplace and has 
been recognized by Singapore’s and 
the Cote d’Ivoire’s governments. He is 
a frequent speaker at industry events 
across the globe.

CIC Opens CMP Conclave Registra-
tion… CIC has opened registration for 
its 2015 CMP Conclave, Sept. 26–28 in 

Reno. Early Bird Registration is $375 and 
ends on July 6. Regular registration ends 
Sept. 11 and is $450. Guest registration 
is $85. Interested parties can register on 
CIC’s website.

MPI Tampa Bay Area Held Annual 
Awards Gala on June 25… The MPI 
Tampa Bay Area Chapter staged its 
annual Awards Gala on June 25 at the 
Loews Don CeSar in St. Petersburg. 
Thirty years of chapter leadership was 
recognized. 

NYU International Hospitality Industry 
Investment Conference, Loews is looking 
to grow in part by teaming with others.

This would happen through what 
Kinsell is calling an “asset-medium” ap-
proach. He told USAE last week that the 

approach is about alignment.
“When I refer to asset medium, I really 

mean asset right,” Kinsell said. “It’s about 
us having a stake in the hotel and being 
aligned with our other investors and part-
ners. This would ensure we would have 
some capital stake. Currently we own 
about 67% of our total hotel rooms, and 
our goal over the next five years would be 
to ideally have about a 40% ownership, 
which is still very significant.”

The approach brings a shift for Loews, 
translating into faster growth for the com-
pany even as it owns fewer properties. 
This would be accomplished through 
partnerships with owners that increase 
Loews brand visibility while lessening 
ownership risks.

“Loews Hotels & Resorts has shifted 
into a multi-tier brand company, and an 
asset-medium approach is very much 
aligned with our goals for each of our 
three brands, Loews Hotels & Resorts, 
Loews Regency and The OE Collection,” 
Kinsell said. “We continue look to expand 
our portfolios focusing mostly in North 
America, however we would not rule out 

global expansion, or where relevant and 
appropriate, M&A (mergers and acquisi-
tions) opportunities.”

This approach isn’t completely new for 
Loews. The company is a joint owner with 
NBC Universal and Comcast on four ho-
tels in Orlando. Loews is also reportedly 
looking at opening one or more hotels in 
Europe, where it hasn’t previously done 
business.

Loews has 23 hotels open, with two 
more under construction. Loews now 
owns the recently renovated and histor-
ic Mandarin Oriental in San Francisco, 
under the Loews Regency brand. The 
company has said it will look for other 
opportunities to open large hotels under 
the Regency and OE Collection names 
in major cities. 

Loews
Continued from page 1

“When I refer to asset 
medium, I really mean 

asset right,” Kinsell said.

Kirk Kinsell
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Enhancements to a conference 
golf component range from 

essentials such as food  
and beverage carts, rental of 
PING clubs, photos of each 

foursome, and PGA scoring to 
tee boxes custom painted with 

the company logo.

 Colonial Williamsburg offers top-
notch courses and a whole lot more 
to conference groups with golf on the 
agenda. Designed by the legendary 
Robert Trent Jones Sr., the Gold Course 
is one of the best examples of traditional 
golf course architecture in the world. 
In 1998, Rees Jones was the architect 
of a course renovation that remained 
faithful to his father’s original design but 
expanded the appeal of the course for 
higher-handicap players while simulta-
neously lengthening the course from the 
back tees.

The  l ayou t  o f 
the Green Course, 
which Rees Jones 
designed, is carved 
from the same ter-
rain as the Gold 
Course and is more 
typical of contem-
porary trends in golf 
course architec-
ture. It also stands 
out as one of the 
first father-son tan-
dem of side-by-side layouts.

To complement the golf, conference 
guests can experience a 20,000-square-
foot full-service spa and fitness center, 
four pools (one indoor), eight tennis 
courts, lawn bowling, bicycle rental and 
walking trails. Shopping opportunities 
include everything from jewelry and 
apparel to hand-made items and home 
furnishings. Dining choices include set-
tings from contemporary to historic tav-
erns with culinary offerings from casual 
to gourmet. And, best of all, experienced 

Golf at Colonial Williamsburg Adds Golden Touch to Any Event
professionals help plan every detail.  

Enhancements to a conference golf 
component range from essentials such 
as food and beverage carts, rental of 
PING clubs, photos of each foursome, 
and PGA scoring to tee boxes custom 
painted with the company logo. 

For starters, the firing of a revolution-
ary-era cannon or musket salute is sure 
to get everyone’s attention, or Colonial 
Williamsburg’s iconic Fifes and Drums 
can call players to the tee, just as their 
colonial counterpart military musicians 

called troops to bat-
tle during the Revo-
lution.   

The Spa of Co-
lon ia l  W i l l i ams-
burg can provide 
a f i tness trainer 
to  he lp  p layers 
stretch before the 
golf begins, and 
throughout play, a 
massage therapist 
from the Spa can 
be stationed on the 

course to provide a chair massage to 
reduce stress and keep players focused 
on the game. 

Food and beverage enhancements 
can include champagne selected from 
the Williamsburg Inn wine list or culinary 
stations with carved prime rib, sizzling 
shrimp and scallops, beer pairings, 
dessert flambés and more.

A few steps from the golf course and 
hotels is Colonial Williamsburg’s Historic 
Area, the restored town whose residents 
played a key role in the founding of a 

great nation. Actor interpreters portray-
ing Founding Fathers, the enslaved, 
farmers, shopkeepers and other real 
people of the past debate what liberty 
means to them and what their respon-
sibilities are – ideas equally relevant to 
American citizens today.  

Williamsburg is centrally located off 
interstate 64 between Richmond and 
Norfolk, Va., with multiple daily flights 
serving three airports – Richmond, 
Norfolk and Newport News. A private air 

field is located minutes from the hotels, 
and Amtrak’s station is located a few 
blocks from each hotel’s front door.

More information about planning a 
revolutionary meeting in the place that 
inspired the biggest idea of them all – 
America – is available from Brooke Mur-
ray, the golf sales manager, at 757-220-
7472 or bmurray1@cwf.org, or online 
at www.colonialwilliamsburg.com/plan/
groups/meetings-and-conferences/.

  

The spectacular par-3 16th island green on the Gold Course at the Golden Horseshoe Golf Club

SHOW DAILIES ARE OUR SPECIALTY

• PRINTED PUBLICATIONS AND DIGITAL VERSIONS
• CONFERENCE PREVIEW AND HIGHLIGHTS ISSUES
• NO-COST BUSINESS MODEL
• INCORPORATE INTO YOUR SOCIAL MEDIA CAMPAIGN
• COMPATIBLE WITH MOBILE APPS

CUSTOMNEWS CAN DO IT ALL:
SALES, EDITORIAL, PRODUCTION AND DISTRIBUTION

800/627-8723 • info@showdailies.com 
www.facebook.com/CustomNEWS
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From industry icons to emerging 
leaders around the globe, don’t 
miss the ongoing dialogue and 
knowledge exchange at DMAI’s 
2015 Annual Convention in Austin, 
Texas. DMAI’s Dest inat ionNEXT 
research presented at last year’s 
Annual Convention outlined three 
transformation opportunities, and 
educa t iona l  p rogramming  w i l l 
align with these three opportuni-
ties. For more information, please 
vis i t  www.dest inat ionmarket ing.
org/dmai-annual.

A u g u s t  1 – 4 
The World Education Congress 

(WEC) is the signature event through 
which MPI delivers top-rated edu-
cation, networking, and business 
opportunit ies to the meeting and 
event  communi ty.  For  3½ days, 
WEC attendees are immersed in 
a variety of learning experiences 
designed to give you the competi-
tive edge when planning meetings. 
This year’s WEC will be held in San 
Francisco. For more information, 
p l e a s e  v i s i t  w w w. m p i w e b . o r g /
events/wec-2015.

A u g u s t  1 – 4 
This summer at IAVM’s VenueC-

onnect Annual Conference & Trade 
Show, the venue industry meets 
in  Bal t imore to pay t r ibute to a 
rich, enduring past, and to further 
our pursuit of a brilliant, shared fu-
ture. Experience the lasting power 
of coming together as a community 
of professionals to learn, share, 
connect, and get business done. 
For more information, please visit 
www.iavm.org/venueconnect.

A u g u s t  8 – 1 1
There are plenty of reasons why 

thousands of association profession-
als come to ASAE’s Annual Meeting & 
Exposition. For some, it’s the 120+ ed-
ucation sessions designed to generate 
ideas and provoke new thinking. For 
others, it’s access to fabulous parties 
and networking opportunities with more 
than 5,000 colleagues from around the 
country. For most, the reason is simple: 
if they miss ASAE Annual Meeting, 
they’ve missed out. This year’s Annual 
Meeting & Exposition will be held in 
Detroit. For more information, please 
visit www.asaeannualmeeting.org.

Simon Boden has been appointed 
Director of Sales & Marketing at Fairmont 
Pittsburgh. A native of Bermuda, Boden 
moves to Fairmont Pittsburgh from Fair-
mont Southampton, Bermuda, where he 
served as Director of Sales & Revenue 
since 2011. He previously was Director 
of Discover Bermuda, Fairmont South-
ampton’s in-house destination man-
agement company. Boden has worked 
at the Fairmont Hamilton Princess and 
Fairmont Orchid. 

Jill Estorino has been named Execu-
tive Vice President of Global Marketing & 
Sales for Walt Disney Parks and Resorts 
(WDPR). Estorino most recently served 
as the Sr. Vice President of Marketing & 
Sales, Asia Pacific, working in conjunc-
tion with Hong Kong Disneyland and 
Shanghai Disney Resort site leaders. 
She joined Disney in 1991 and has oc-
cupied senior level marketing roles at a 
variety of the company’s parks.

John Luke has been named General 
Manager of the Hilton Orlando. Occu-
pying posts across the nation, Luke has 
spent 33 years with the company, most 
recently serving as General Manager of 
the Hilton Minneapolis, where he was 
Hilton Worldwide General Manager of 
the Year in 2011. He has served on the 
boards of the Minnesota Hotel & Lodging 
Association, Minneapolis Hotel Associa-
tion, and Meet Minneapolis.

Erica Neves has joined the Hawaii 
VCB as Manager of Travel Trade Mar-
keting. She has more than 20 years of 
experience in regional tourism marketing, 
public relations, and advertising, having 
previously served as Director of Tourism 
and Public Relations for Ala Moana 
Center (GGP), Director of Corporate 
Communications for Castle Resorts & 
Hotels, and Regional Communications 
Manager for Starwood Hotels & Resorts 
in Hawai‘i and French Polynesia.

Butch Bartlett has been named Chief 
Creative Officer for Tradeshow Logic. He 
will create growth strategies and over-
see branding and marketing. He joined 
the company in 2009 as Chief Strategy 
Officer. Bartlett was President & CEO of 
Andrews-Bartlett from 1976–1993 before 
the company was purchased by Global 
Experience Specialists (GES). He served 
as a Sr. Vice President following the pur-
chase and then a consultant. 

Lester Scott has been named Man-
aging Director of the Carillon Hotel & 
Spa in Miami Beach. Scott has more 
than 26 years of hospitality experience 
and has spent more than 18 years as a 
senior-level executive within the luxury 
hotel market. He most recently General 
Manager/Director of Hotel Operations 
in China for the Capella Hotel Group. 
He has also worked for Ritz-Carlton and 
Wyndham Luxury Collection. 

Kenan Simmons has joined Small 
Luxury Hotels of the World as Vice Pres-
ident of Business Development. His pri-
marily focus will be bringing new hotels 
to the brand in the Americas market. Sim-
mons was previously Executive Director 
of Sales & Marketing at the Grand del 
Mar Resort in San Diego and spent 16 
years as Vice President of Americas for 
Leading Hotels of The World.

Molly Johnson, CMP, has joined 
the Wilmington and Beaches CVB as 
a Sr. Sales Manager covering the state 
association and corporate markets. She 
brings 24 years of experience in the 
hospitality industry, including 18 years 
in sales at the Hilton Wilmington River-
side and the Blockade Runner Resort in 
Wrightsville Beach. She is a member of 
MPI – Carolinas Chapter and was named 
the chapter’s 2014 Supplier of the Year. 



CALL US IN D.C.

ALBERTA
Kyla Knudson, CASE 
kyla.knudson@travelalberta.com 

ANAHEIM/ORANGE 
COUNTY

Dan Ketelsen
dketelsen@anaheimoc.org 

ATLANTA 
David H. McAuley 
dmcauley@atlanta.net 
Heather Turner 
hturner@atlanta.net 

ATLANTIC CITY 
Melissa Ritchie
mritchie@meetinac.com

AUSTIN
Jim Doherty
jdoherty@austintexas.org 
Kristen Parker, CASE 
kparker@austintexas.org  

BALTIMORE
Kim Allison, CAE, CASE, CTA 
kallison@baltimore.org 
Laurie Nelson-Choice 
lchoice@baltimore.org  

BOSTON
Mary Migre, CASE 
mmigre@signatureboston.com 
Marisa Federico, CMP 
mfederico@signatureboston.com
Maureen Buckley 
mbuckley@bostonusa.com 
Caitlin Nagle 
cnagle@signatureboston.com

CHARLOTTE
Will Trokey 
will.trokey@visitcharlotte.com 

CHICAGO
Darrell Baker, CASE 
dbaker@choosechicago.com 
Rocky Gupta 
rgupta@choosechicago.com
Tina Carter Chocklett, CMP  
tchocklett@choosechicago.com  
Erica Critzer
ecritzer@choosechicago.com

CINCINNATI
Mary Beth Baluta 
mbbaluta@cincyusa.com

CLEVELAND
Greg Rancone  
grancone@positivelycleveland.com

LOS ANGELES
Debbie Glenn 
dglenn@LAtourism.org  
Angie Martin 
amartin@LAtourism.org
Mary Gallagher, CMP,
mgallagher@latourism.org

LOUISVILLE
Mark Barnes 
mbarnes@gotolouisville.com

MELBOURNE
Maria Rivera 
maria.rivera@melbournecb.com.au 

MEMPHIS
Andre P. Walker 
andrewalker@memphistravel.com 

MIAMI
Kathy Semmes, CASE 
Kathy@gmcvb.com 

MINNEAPOLIS
Kay A. Russell 
kayr@minneapolis.org 
 

MONTEREY
Howard Munves 
howard@seemonterey.com 

MONTREAL
Wanda Jackson Lewis 
jacksonlewis.wanda@tourisme-montreal.org 
 

NASHVILLE
Nell Chadwick 
nell@visitmusiccity.com 
Susan Giambalvo, CASE
susan@visitmusiccity.com

NEW ORLEANS
Helen Mesfin, CMP 
hmesfin@neworleanscvb.com
  

NEW YORK
Trudy Singh, CMP
tsingh@nycgo.com 

NORFOLK
Bill Adams 
badams@visitnorfolktoday.com 

ORLANDO
Faye Memoli 
faye.memoli@visitorlando.com

OTTAWA
Jason Koteff 
jkoteff@ottawatourism.ca 

THE PALM BEACHES
Dori Jensen 
djensen@palmbeachfl.com

The following destinations maintain offices in the Washington, DC-metro area. On calling please mention you saw the listing in USAE’s “Call Us Page.”

COLUMBUS
Artrice McNeil, CTA  
amcneil@experiencecolumbus.com

DALLAS
Mary Grimley 
mgrimley@dallascvb.com 
Jay Marsh 
jmarsh@dallascvb.com 

DENVER
Andrea McFadden 
amcfadden@visitdenver.com 
 

DETROIT METRO 
Tom Albrecht 
talbrecht@meetdetroit.com

FT. LAUDERDALE
Rosa Mendoza-Friedheim, CASE, CDMP 
romendoza@broward.org
Dion James Zanfordino 
djames@broward.org 
 

FORT MYERS & 
SANIBEL

Betsy Bush  
bbush@leegov.com 

FORT WORTH
Roger Freeman, CT
rogerfreeman@fortworth.com 

GRAND RAPIDS
Leslie Hastings, CHSP, CASE 
lhastings@experiencegr.com

HAWAII
Meredith Parkins  
mparkins@hvcb.org  
Sherri Thadeus 
sthadeus@meethawaii.com 

HOUSTON
Ron Sipes 
rsipes@visithouston.com 
Rosemary Mitchell 
rmmitchell@visithouston.com 

INDIANAPOLIS
Kenneth Hemsley 
khemsley@visitindy.com 
Kathryn Morgan 
kmorgan@visitindy.com 

LAS VEGAS
Devin Lewis, CMP 
dlewis@lvcva.com 

LONG BEACH
Regina Richardson
reginar@longbeachcvb.org
Art Scanlon, CMP 
arts@longbeachcvb.org 

PALM SPRINGS
Michelle Morgan 
mmorgan@palmspringsoasis.com
Lynne Bowis 
lbowis@palmspringsoasis.com

PHILADELPHIA
Devon Whitaker, 
devon@discoverPHL.com

VISIT PHOENIX
Maribel Velazquez 
mvelazquez@visitphoenix.com 

PORTLAND
Cara Tobias Ingram 
cara@travelportland.com
Tracey Chapman 
tracey@travelportland.com 

PROVIDENCE 
WARWICK, RI

Cynthia Lathrop 
clathrop@goprovidence.com 

PUERTO RICO
Mildren Hernandez 
mildredhernandez@prcb.org 
 Anita Nunez Cepollaro 
anunez@meetpuertorico.com

RALEIGH
Jamie Rice 
jrice@visitraleigh.com 

RENO/TAHOE 
Jennifer Bumbalo
jbumbalo@renotahoeusa.com
Jennifer Martini Abdinoor 
jabdinoor@renotahoeusa.com
Debbie Jordan, CASE
djordan@renotahoeusa.com

SACRAMENTO
Leslie Hastings, CHSP, CASE 
lhastings@visitsacramento.com 

SALT LAKE
Eddie Canaday, CHSP, CHME 
ecanaday@visitsaltlake.com 
 

SAN ANTONIO
Summer Davey 
summerdavey@visitsanantonio.com
Sandy Gaudet 
sandygaudet@visitsanantonio.com 
 

SAN DIEGO
Phyllis Bradley Azama, CMP
pazama@sandiego.org
Michelle Coombs  
mcoombs@sandiego.org
Damara Gomez 
dgomez@sandiego.org
Lynn Whitehead
lwhitehead@sandiego.org

Reach Over 60 Cities with 
Satellite offices in DC.. . .
Visit cvbreps.com Today. . . .
Submit an RFP; Qualify to 
win a $100 Amex Gift Card  

Visit Today

SAN FRANCISCO
Kenley Moy, CMP
kmoy@sanfrancisco.travel 
Beth Melanson, CMP
bmelanson@sanfrancisco.travel 
Donna Del Gallo 
ddelgallo@sanfrancisco.travel 

SAN JOSE
Kimberly Mladenik 
kmladenik@sanjose.org  

SAN MATEO COUNTY/
SILICON VALLEY

Natalie Ortiz-Ramos 
natalie@smccvb.com 

SEATTLE
Alison La Follette, CMP
alafollette@visitseattle.org 
Kireem Swinton 
kswinton@visitseattle.org 

SONOMA COUNTY
Barbara Quigley
bquigley@sonomacounty.com 

SPOKANE
Ann Garvey
agarvey@visitspokane.com

ST. LOUIS
Bruce Arnold 
barnold@explorestlouis.com 
Dot Hewitt 
dhewitt@explorestlouis.com 

ST. PETE/
CLEARWATER

Liz Dane 
liz@visitspc.com 

TAMPA BAY
Dori Laack, CGMP
dlaack@visittampabay.com 

TORONTO
Dawn Eagleton 
deagleton@torcvb.com
Anna Gebert
agebert@torcvb.com
Murray Ryan 
mryan@torcvb.com

VANCOUVER
Jacqueline Benear 
jbenear@tourismvancouver.com 



Sure, our 67,000 square feet of indoor function space can accommodate groups as large as 1,000. But for 

those who really want to expand their experience, how about more than 700 acres just outside your doorstep? 

Lush garden event spaces, three championship golf courses, a world-class spa, exceptional shopping and 

culinary pursuits, and our charming 18th-century city should provide just the right amount of inspiration.

M E E T I N G S  &  C O N F E R E N C E S

colonialwill iamsburg.com/meetings   |   1-800-822-9127
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We measure our
meeting & conference

experience in acres,
not square feet.


