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Welcome to the PRCA’s Annual Report 
2014. Here we set out the important work 
that the PRCA has carried out for the UK 
PR industry over the past 12 months. 

2014 marks the 45th year of the PRCA. 

Founded in 1969, the PRCA’s role is to 

represent the UK PR industry in all of its 

forms – consultancies, in-house teams, 

individuals, and freelancers.

The PR industry contributes £9.6 billion 

to the UK economy; it plays a hugely 

important role in presenting the abilities 

of UK businesses and other organisations 

nationally and internationally; it helps to 

inform the public about critical issues;  

it acts as spokesman for businesses to  

the Government; it changes behaviour  

for the better.

That’s why the PR industry deserves a  

PR industry body as active and vibrant  

as the PRCA. One that fights its case in  

the courts over unfair copyright fees; one 

that has a Board which reflects the very  

best of the profession; one that uses 

industry brainpower in the shape of its  

PR Council to drive ground-breaking 

initiatives to contribute tangibly to you  

and to your organisation. 

Only one PR association can rightly claim 

to have achieved all of this over the past 

12 months: the PRCA. The largest PR 

body not just in the UK but in Europe, we 

are determined to give the industry the 

leadership it deserves. 

We’ll continue to work hard to help our 

members save and make money; to improve 

standards through our qualifications and 

training programmes; to drive growth with 

the Find A PR Agency service; to fight on 

behalf of our members; and to provide the 

leading insights into what is happening in  

PR right now – and whatever is coming next.

We’re proud to serve the PR industry today – 

and excited about helping the industry grow 

into 2015 and beyond.

Francis Ingham MPRCA
Director General, PRCA

Alison Clarke MPRCA
Chairman, PRCA

CEO, Grayling UK and Republic of Ireland

“ We’ll 
continue to 
work hard 
to help our 
members 
save and 
make 
money...”

Foreword PRCA  
accounts  
2014

Income and 
expenditure account 
for the year ended 
31st March 2014
(unaudited)

INCOME £

MEMBERSHIP 1215772

TRAINING 441118

EVENTS 331739

FAPRA 35319

PUBLICATIONS 19410

ICCO 36360

CMS 60080

OTHER 4586

TOTAL INCOME 2,144,384

Francis Ingham MPRCA Alison Clarke MPRCA

COST £

TRAINING 312657

EVENTS 210456

FAPRA 35670

PUBLICATIONS 31327.50

MEMBER SERVICES 246418

PEOPLE 780917.62

OVERHEADS 460069.25

BAD DEBTS 42562.99

TOTAL COST 2,120,078

SURPLUS (DEFICIT) 24,306
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September 2013 – August 2014

Our year

September 2013
The PRCA reveals that it now regulates more 

PR people than any other PR association in 

Europe – over 12,000 individuals, be they under 

corporate in-house, consultancy or individual 

membership. Financial growth of 18% for the 

2012-13 financial year is also announced.

Alison Clarke, CEO Grayling UK & Ireland 

and PRCA Chairman; Ian Wright, Corporate 

Relations Director, Diageo; and Alex 

Aiken, Executive Director for Government 

Communications, deliver keynote speeches  

at the PRCA National Conference 2013.

PRCA represents the PR and communications 

industry at the second Silicon Beach 

Conference in Bournemouth, celebrating  

the creative industries.

October 2013
The PRCA launches the Digital PR Report, 

in partnership with The Holmes Report and 

YouGov, revealing that 72% of PR agencies  

are now offering SEO, compared to 19%  

five years ago.

The PRCA’s PR Apprenticeship celebrates 

its one year anniversary, and nine of the first 

tranche of PR apprentices are confirmed into 

permanent roles. 

The Careers in Public Relations guide is 

launched with the CIPR, to introduce public 

relations as a career choice to a diverse range 

of young people.

The PRCA celebrates its fourth year of 

its Partnership with the Communications 

Directors Forum, this year on board the Aurora. 

The PRCA represents the UK at the ICCO 

International Summit in Paris.

April 2014
A ground-breaking agreement between the 

PRCA and the National Union of Journalists  

is launched, to campaign together and offer  

a promotional rate for PRCA membership.

The PRCA joins forces with PRWeek,  

the Taylor Bennett Foundation and Intern 

Aware to launch PR Internships For All, 

a drive to bring more young people from 

diverse backgrounds into the PR  

profession, supported by top agencies 

Golin, Freuds, Weber Shandwick,  

and Bell Pottinger.

Lobbying heavyweight and author Lionel 

Zetter is elected Chairman of the PRCA 

Public Affairs Group. 

The PRCA launches PRCA Now in 

conjunction with Communicate, a monthly 

magazine with bespoke insight aimed at 

PRCA members and contacts. 

Innovative transport app provider Uber  

joins as an in-house member.

PRCA Training launches Media Training 

Surgery, the first training of its kind to 

facilitate one-to-one bespoke media  

training in a TV and radio studio. 

2014 Consultancy Benchmarking launched, 

providing industry leading research 

encompassing every aspect of the modern 

PR consultancy.

November 2013
The PRCA’s National Awards at Hilton Park 

Lane see Ogilvy Public Relations scoop the 

top prize for Large Consultancy of the Year, 

while the Private Sector In-House Team of 

the Year award went to O2.

PR Apprentices attend the Skills Show 

2013 and meet Nick Clegg to discuss 

apprenticeship developments in the creative 

industries. Meanwhile, PR Apprentice 

Jessica Kirby at Cirkle PR wins Higher 

Apprentice of the Year 2013.

Department for Transport joins as in-house 

member so that its whole team has access to 

the numerous benefits of membership.

The PRCA’s internationally recognised 

Communications Management Standard 

launches an audit of the industry’s diversity 

credentials, covering an organisation’s fair 

recruitment practices and diversity and 

equality policies. 

PRCA represents it members and promotes 

its FAPRA service at the inaugural PR Show.

For the first time, the PRCA sponsors 

the APCOM (Association of Police 

Communicators) conference in Lincoln.

December 2013
Director General Francis Ingham launches The 

PR Census 2013, the most comprehensive 

and authoritative analysis of the PR industry, in 

conjunction with PRWeek and global research 

house YouGov. It reveals that the UK PR 

industry is worth £9.62 billion – over £2 billion 

more than previous figures in 2011. 

The PRCA hands over the inaugural Douglas 

Smith Prize to Whizz Kidz’s Rhiannon Hughes. 

This new award for young public affairs 

professional of the year is named in memory of 

the late PRCA Founding Fellow Douglas Smith.

May 2014
The PRCA partners with the PR Guild to unlock 

the potential for social enterprises to become 

effective suppliers to the PR industry, with a 

taskforce of experts. 

The second countrywide DARE Awards are 

launched with five events over the Summer 

within the North; Midlands; South East and 

East Anglia; South West and Wales; and 

Scotland and Northern Ireland. 

June 2014
The PRCA wins a landmark ruling against the 

Newspaper Licensing Agency at the Court 

of Justice of the European Union, handing 

Internet users the right to browse online freely 

without the threat of infringing copyright law. 

The CJEU accepts all of the arguments of the 

PRCA and Meltwater against the NLA.

The Cannes Lions International Festival of 

Creativity sees two Weber Shandwick creatives 

win silver at the ICCO-supported inaugural 

Young PR Lions competition. The PRCA led 

the search for a team to represent the UK.

The PRCA appoints Nichola Reeder as 

its Northern Co-ordinator, with a brief to 

strengthen the voice of the PRCA’s members 

in the North. Bristol-based communications 

professional Sam Siddorn joins as South West 

and Wales Co-ordinator.

PRCA represents the PR and communications 

industry at Marketing Week Live; and meets 

many of its Local Government members at the 

LGComms conference in Manchester.

 

The PRCA, ICCO and AMEC together launch 

the first international audit to enable members 

to certify their expertise in PR measurement.

January 2014
The Government’s controversial Lobbying 

Bill is passed by the House of Lords, after 

strenuous lobbying by the PRCA to improve 

the Bill. Francis Ingham speaks out: “This 

is not an Act which will stand the test of 

time. By excluding in-house teams, the 

Government guarantees that its successor 

will have to revisit this issue.”

The PRCA joins forces with the Institute of 

Practitioners in Advertising (IPA) for their IPA/

Metro Creative Pioneers Challenge, to expand 

the opportunities for school leavers and to 

unearth the next generation of high quality 

creative and digital talent. 

February 2014
The PRCA launches a partnership with the 

Institute of Direct and Digital Marketing, which 

will enable both organisations to offer training 

to each other’s members, alumni and broader 

industry audiences.

March 2014
The PRCA launches NextGen networking 

group, focused on helping PR practitioners 

in the early stages of their careers. NextGen 

focuses on bringing best practice, guidance 

and networking opportunities to young  

PR professionals. 

The PRCA hosts events through National 

Apprenticeship Week, encouraging  

young talent to enter the industry through  

an apprenticeship.

July 2014
The World PR Report is launched by ICCO in 

conjunction with the Holmes Report, revealing 

that global PR industry growth improved 

substantially to 11%.

The PRCA announces it is launching an 

industry-leading awards programme for 

excellence in public affairs, in partnership with 

Zetter’s Political Services and political events 

company GovKnow. 

The entire Scottish Government 

communications team join the PRCA  

as in-house members.

August 2014
Visa Europe’s PR Apprentice, Shaida 

Khanom, is shortlisted for the Higher 

Apprentice of the Year award at the 2014 

National Apprenticeship Awards.

The PRCA launches an ‘Ethics in PR’  

course aimed at senior PR professionals 

who want a clearer understanding of  

PR law, standards and ethics.

The PRCA writes to the Electoral 

Commission calling for clarity on ten 

fundamental questions that remain 

unanswered about the impact of the 

Lobbying Act on charity campaigners  

and PRs.
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The PR industry 
at a glance 

ECONOMICS SALARY CREDIBILITY

CLIENTS

WORKING

INVESTMENT

PEOPLE DUTIES

£9.6 84% 5

5
56%

£££62,000

BILLION
£9.6 billion turnover as 

a profession in 2013, up 

from £7.5 billion in 2011
Average salary is 

£54,000. The single most 

frequent salary bracket  

is £30,001-£40,000 

which applies to 21%  

of PR professionals

84% of PR professionals 

report that PR has risen 

in importance as part of 

the marketing mix

47.7 hours worked 

on average per week, 

despite the mean average 

contracted hours being 

37.9 hours per week

The top five duties are: 
General Media Relations 80%
Media Relations Strategy Planning 79%
Online Communication 74%
Communications Strategy Development 74%
Writing Articles/Newsletters 70%

The bottom five duties are: 
Public Affairs/Lobbying 21%
S.E.O. 19%
Graphic Design 11%
Sales Promotion 10%
Investor Relations or Financial/City PR 11%

Increased in importance 

the most in the past two 

years? Digital (93%)

37% male  

63% female

94% heterosexual  

1% bisexual  

4% gay/lesbian

82% white British  

9% other white  

2% Asian/Asian British 

1% black/black British 

2% other ethnicity
(Total adds to 96% due to rounding down)

In terms of age: 
10% 18-24

43% 25-34

26% 35-44

15% 45-54

6% 55+

54% of the industry work 

out of hours every day, 

up from 35% in 2011

56% of PR professionals 

believe that the industry 

has gained credibility 

over the past five years

Top five sectors of clients:
Technology 17%
Consumer Services, Media & Marketing 14%
Food, Beverage & Tobacco 7%
Business Services 7%
Health/Pharmaceutical 7%

Top five sectors likely to increase 
investment over the next two years:
Technology 81%
Health 64%
Finance 61%
Utilities 60%
Business services 58%

Board Directors and 

Partners experienced a 

nearly £30,000 pay rise 

between 2011 and 2013

62,000 employees 

across consultancies,  

in-house PR functions 

and freelancers in 2013, 

up from 61,200 in 2011

Source: PR Census 2013

£54k
47.7

37
%

63
%

“ 62,000 employees 
across consultancies,  
in-house PR functions 
and freelancers in 2013, 
up from 61,200 in 2011”
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Our members

We have welcomed 63 new corporate 
members over the past 12 months: 

The Scout Association

Porta Communications

The Destination Marketing Group

Rain Communications

M&G Investments

Big Smoke PR

4mediarelations

Darren Northeast PR

Veritasis Ltd 

Acceleris

Department for Transport

Cutlass Communications

GingerMay PR

DD Communications 

JPR

Yahoo!

Greater Manchester Police 

Feref

Street & Co

RSPCA

Strawberry 

Zambuni PR

CCgroup

Cambridgshire Constabulary

Palm PR

Full Fat

TNR

Shout!

The PR Network

Lotus PR

The PRCA currently represents  
the interests of over 350 consultancy 
members, over 150 in-house  
teams, and thousands of individuals  
and freelancers.

This means that the PRCA represents and 

regulates over 12,000 PR people from the 

public, private, and charitable sectors, 

making us the largest professional body for 

communications professionals in the UK.

Our wide range of members reflects the 

diversity of UK PR – covering everything 

from corporate and financial consultancies, 

boutique lifestyle shops, one man bands, 

major brands, Government departments and 

charities. The PRCA is truly representative 

of the full spectrum of the UK PR and 

communications industry.

We have also 
welcomed hundreds  
of individual, freelance 
and student members.

Clackmannanshire Council

Slater & Gordon

The Red Brick Road

Pagoda PR

Siren Communications

Staffordshire County Council

Macmillan Cancer Support

RSM

Forster

Bellenden 

Albion Drive

Greenrow

Aramco Overseas Company B.V

Uber

The Co Company

Flame PR

International SOS

Propellernet

The Marketing Pod

Augur

Wyatt International

Waggener Edstrom

See.Saw Communications

Clearbox Communications

The Dogs Trust

PR Academy

Clementine Communications

Richmond University

Houblon Communications

Evolving Influence

North Essex Partnership University NHS 

Foundation Trust

The Scottish Government 

Our Board of 
Management

PRCA ANNUAL REPORT 201410

The PRCA takes the public 
relations business seriously – 
it is globally recognised as a 
hugely valuable export of the 
UK, contributing £9.62 billion  
to the UK economy. 

Which is why it’s so important 
that we have a Board of 
Management that reflects 
the best of the profession; to 
provide the guiding hand to 
ensure that the PRCA operates 
in the best interests of its 
members and the industry.

BOARD OFFICERS:

CHAIRMAN
ALISON CLARKE
CEO, GRAYLING UK AND IRELAND

VICE-CHAIRMAN
MATT NEALE
INTERNATIONAL PRESIDENT, GOLIN

TREASURER
STEFFAN WILLIAMS
PARTNER, RLM FINSBURY

PRCA DIRECTOR GENERAL
FRANCIS INGHAM

BOARD MEMBERS:

DAVID GALLAGHER
SENIOR PARTNER/ PRESIDENT, KETCHUM

RACHEL BELL
FOUNDER, SHINE COMMUNICATIONS

DONNA ZURCHER
MANAGING PARTNER, INSTINCTIF PARTNERS 

CRISPIN MANNERS
CEO, ONVA CONSULTING (& FOUNDER OF KAIZO)

CLAIRE WALKER
CEO, FIREFLY COMMUNICATIONS

GUY WOODCOCK
CEO, MONTPELLIER MARKETING COMMUNICATIONS

COLIN BYRNE
CEO, WEBER SHANDWICK

GAVIN DEVINE
CEO, MHP COMMUNICATIONS

RICHARD MILLAR
CEO, UK & PRESIDENT, WESTERN AND SOUTHERN EUROPE, 
HILL+KNOWLTON STRATEGIES

ELISABETH LEWIS-JONES
CEO, LIQUID

SALLY COSTERTON
FOUNDER, SALLY COSTERTON ADVISORY  

ED WILLIAMS
UK CEO, EDELMAN
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The PR Council

Launched in 2010, the PRCA’s PR 
Council brings together leading  
names in the PR industry to act  
as its official think-tank.

The PR Council provides a formal 

mechanism to consult with the industry’s  

most senior practitioners on the issues  

PR faces; to inform the PRCA’s strategic 

priorities; and to produce helpful 

commentary, advice and best-practice 

guidance for PR professionals.

The PR Council has been instrumental  

in preparing a number of key insights for  

the PR industry, such as the Client 

Consultancy Partnership Charter; The 

Economics of Reputation Toolkit; and  

the Content Marketing Report.

On 5th June 2014, the PRCA won a 
landmark decision  at the Court of 
Justice of the European Union (CJEU) 
that affirmed the right of internet users 
to browse online freely without the 
threat of infringing copyright law.

The CJEU accepted all of the arguments 

of the PRCA and Meltwater against those 

arguments put forward by the Newspaper 

Licensing Agency (NLA), that browsing and 

viewing articles online does not require 

authorisation from the copyright holder.  

The decision is binding and comes in the 

wake of a protracted legal action in the  

UK courts that began in 2010.

The judgment means that internet users 

are now protected by the temporary copy 

exception of EU copyright law when they  

read or browse content online.

The campaign and subsequent landmark 

CJEU ruling secured national coverage in  

The Guardian and The Independent as well as 

saturating the PR press and technology world. 

Given the case’s significant importance in the 

digital age, our victory was also reported and 

analysed across the legal world. 

In fighting for our industry, we also protected 

the right of every EU citizen. 

We are proud to have stood up for our 

members and proud to have made legal  

history in doing so. 

Our Four Year Fight for Victory in Europe
In January 2010, the NLA released an 

extension to their existing media licence 

scheme, to include a Web End User  

Licence (WEUL).

Given media monitoring companies would 

also need a similar licence to supply 

content, the Web Database Licence (WDL), 

Meltwater Group wanted to challenge for 

legality and the associated fees. 

The PRCA felt the licence was unfair for 

internet users who will require the authorisation 

of the copyright holder to view and read 

their online content. The NLA argued this is 

necessary because cached copies of web 

content will be made due to the technological 

process of reading content online. However, 

the PRCA argued, that if this were the case, 

end users such as PR professionals as well as 

ordinary internet users would be unintentionally 

infringing the copyright law due to an incidental 

and technological process. Everyone who 

visited a web page was potentially at risk. 

2010 Copyright Tribunal
The PRCA and Meltwater referred the 

scheme to the Copyright Tribunal in 2010. As 

an independent board established to settle 

disputes between collecting societies and 

users of copyrighted material, our aim was to 

dispute the fairness of the licences.  

2010 High Court 
The NLA responded by taking Meltwater and 

the PRCA to the High Court. The Copyright 

Tribunal rescheduled judgement until after the 

High Court decision. The High Court ruling 

initially went in favour of the NLA concerning 

both the WEUL and WDL. 

2011 Court Of Appeal
The PRCA successfully had the case 

referred to the Court of Appeal. They ruled 

in favour of NLA on both counts, despite 

the fact that the PRCA felt that technology 

was developing much faster than the 1988 

Copyright Act and that this decision was 

costly for UK businesses.

2012 Copyright Tribunal
Delivering their final verdict, the Copyright 

Tribunal granted PRCA and Meltwater seven 

out of the nine changes we proposed. The full 

licence fee prices were slashed by 90% which 

saved the PR industry £100 million. Following 

the ruling, the NLA began to charge fees for the 

WEUL dated back to 2010. 

2013 Supreme Court 
The PRCA challenged the specific ruling on 

temporary copies exemption made by the 

Court of Appeal and the Supreme Court 

agreed to hear the PRCA’s case. The PRCA’s 

appeal was successful and made legal history, 

saving the UK PR industry millions in copyright 

licence fees that may have had to be paid. 

The Supreme Court rightly recognised that 

internet users should be free to visit newspaper 

websites without fear of infringing copyright 

law simply through a transient and insubstantial 

part of the technology, cashed copies.

2014 CJEU 
Our victory was then referred to the CJEU  

so that critical points may be applied 

“uniformly across the EU”. The PRCA won 

its landmark case at the CJEU and made 

significant legal history.

PR COUNCIL OFFICERS

CHAIRMAN:
ROB ETTRIDGE 
RED LORRY YELLOW LORRY

VICE-CHAIRMAN:
TONY LANGHAM 
LANSONS COMMUNICATIONS

FORMER CHAIRMAN:
MARTIN BOSTOCK
NELSON  BOSTOCK GROUP

ELECTED MEMBERS  
OF THE COUNCIL

MEMBERS ELECTED TO THE PR 
COUNCIL IN OCTOBER 2013 FOR  
ONE YEAR ARE:

ARDI KOLAH
GURU IN A BOTTLE

BLAIR METCALFE
OGILVY PR

DAVID HAMILTON
ACTION FOR CHILDREN

DOMINICK MOXON-TRITSCH
UBER LONDON

ELEANOR OREBI GANN
VISA EUROPE

HELEN DICKINSON
KREAB GAVIN ANDERSON

JAMES THOMLINSON
BELL POTTINGER WIRED

JAMIE BROOKES
BNY MELLON

LAURA OLIPHANT
STAND AGENCY

LAURA PETTY
WESTMINSTER UNIVERSITY

LEE NUGENT
NELSON BOSTOCK GROUP

MICHAEL DARRAGH
OGILVY PR

NIGEL KENNEDY
COMMUCAN

PENNY ANDERSON
PRECISE

PHIL HALL
PHA MEDIA

RHODRI HARRIES
KAIZO PR

ROBERT MINTON-TAYLOR
LEEDS BUSINESS SCHOOL

SANDY PUREWAL
OCTOPUS GROUP

TANYA JOSEPH
SPORT ENGLAND

BRENDON CRAIGIE
HOTWIRE PR

HOWARD KOSKY
MARKETTIERS4DC

JAMES ACHESON-GRAY
APCO WORLDWIDE

CHRIS MCLAUGHLIN
INMARSAT

MARK BARBER
WEBER SHANDWICK

SALLY WARD
PORTER NOVELLI

TANYA HUGHES
TALK PR

ZOE WARD WARING
PUBLICASITY

GAVIN MEGAW
HANOVER

CAMERON GRANT
3X1 PUBLIC RELATIONS

CHAIRMEN OF PRCA GROUPS

THE FOLLOWING INDIVIDUALS JOINED 
THE COUNCIL AS CHAIRMEN OF THE 
PRCA GROUPS:

MARIO AMBROSI
ANCHOR TRUST

RUTH ALLCHURCH
CIRKLE

JO-ANN ROBERTSON
KETCHUM

CHARLIE CONEY
GOLIN

DANNY WHATMOUGH
WEBER SHANDWICK

HOLLY SUTTON
JOURNALISTA

JIM HAWKER
THREEPIPE

JOHN LEECE
RONALDSWAY PRIVATE EQUITY PLC

EDWARD PARSONS
APCO WORLDWIDE

LAURA WESTON
IRIS WORLDWIDE

KIRSTY ANDERSON
GRAYLING

SARAH WRIXON
SALIX CONSULTING

JANE AINSWORTH
WPR

MIKE ORFORD
PORSCHE

NATHANIEL CASSIDY
3 MAN FACTORY

PAUL MCERLEAN
MCE PUBLIC RELATIONS

LIAM HERBERT
JBP

NICK DINES
BELGRAVE COMMUNICATIONS

LIONEL ZETTER
ZETTER’S POLITICAL SERVICES

LESLEY CLARK
CLARK COMMUNICATIONS

STUART WILLIAMSON
NATIONWIDE

KATIE KING
ZOODIKERS

REBECCA HOPKINS
ENS LTD

DEBBY PENTON
EML WILDFIRE

ANGELA OAKES
TREEHOUSE PR

MIKE MAYNARD
NAPIER

VICTORIA PAGE
GRAYLING

ROSIE DALY
WPR

LIZZIE WOOD
FOURTHDAY

DONNA ZURCHER
INSTINCTIF

ANNA MARRIOTT
GRAYLING

YVETTE MURPHY
BRAY LEINO

INAUGURAL IN-HOUSE MEMBERS

THE ORGANISATIONS BELOW HAVE 
A PERMANENT SEAT ON THE PRCA 
COUNCIL. THEY ARE CURRENTLY 
REPRESENTED BY:

JULIA CORKEY
WESTMINSTER CITY COUNCIL

IAN CROWDER
THE AA

FIONA WILKINSON
VISA EUROPE

CHRISTOPHER COE
KINGS COLLEGE LONDON

ROD COOK
DERBYSHIRE COUNTY COUNCIL

DAVID HOLDSTOCK
LGA

ALAN OLIVER
NATIONWIDE

IAN RATCLIFFE  
STOCKPORT METROPOLITAN 
BOROUGH COUNCIL

Making legal 
history and 
defending 
freedom

#PRCAbeatsNLA
2010:
COPYRIGHT 
TRIBUNAL

2010:
HIGH  
COURT

2011:
COURT OF 
APPEAL

2012:
COPYRIGHT 
TRIBUNAL

2013:
SUPREME 
COURT

2014:
CJEU
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The PRCA across the UK: 

Local 
understanding

How we’ve 
strengthened the 
voice of the PR 
industry across  
the UK.

Based on ISO 9001 and Investors 
in People, our Communications 
Management Standard (CMS) is 
specifically tailored towards the  
unique needs of the PR and 
Communications profession, with 
different criteria for consultancies  
and in-house teams. Our CMS has  
been adopted by 15 professional  
PR bodies around the world. 

Scotland
The PRCA Digital PR Report launches in 

Edinburgh in December, with a debate 

featuring BIG Partnership’s Allan Barr and 

Cameron Clarke of The Drum. During May’s 

DARE Event, Clare Smith, Head of Marketing 

and PR at the Scottish Government presents, 

followed by DARE Awards that see Stripe 

Communications and Lloyds Banking Group 

take away gongs.

The North
June sees Greater Manchester Police and 

Weber Shandwick win at the DARE Awards 

North. In the same month, Cleveland-based 

communications professional Nichola 

Reeder joins as Northern Co-ordinator, 

with a brief to strengthen the voice of the 

PRCA’s members in the North. Nichola 

works closely with the PRCA’s North West 

Chairman Nathaniel Cassidy, MD of Preston 

PR agency 3 Man Factory.

The Midlands
In March, Francis Ingham gives a speech about 

the PRCA’s battle with the NLA in Birmingham. 

The session is chaired by PRCA Midlands 

Chairman Jane Ainsworth and Vice Chairman 

Delia Goldsby. In June, the DARE Awards in 

the same city see Slimming World, Liquid and 

PDSA win awards.

Independently audited on a regular basis 

by Redfin Management LLP, CMS helps 

to enhance the efficiency and profitability 

of consultancies, whilst also reassuring 

both clients and employees that these 

consultancies are properly run, and works  

to strengthen the leadership and practices  

of our in-house teams. 

Consultancies that have attained this  

high standard within the past two years  

can take part in our Find A PR Agency 

(FAPRA) and Find A PA Agency (FAPAA)  

referral services. 

Just as the industry shifts and changes,  

so does CMS. Having been introduced  

in 1998, we’ve since updated it for the 

modern workplace in 2005, 2012 and  

again this year. 

As part of our wide-ranging diversity 

work across the industry, we introduced 

a new compulsory module covering an 

organisation’s internal process in regards  

to fair recruitment practices, diversity  

and equality. 

The PRCA, in conjunction with ICCO 

and AMEC, has also launched the first 

international audit to enable members to 

certify their expertise in PR measurement.

Consultancy: nine business areas 
Leadership and Communications

Business Planning 

Business Improvement 

Financial Systems 

Campaign Management 

Client Satisfaction 

New Business 

People Management 

Diversity 

In-house: eight business areas
Leadership and Communications 

Business Planning 

Business Improvement 

Budgetary Management Systems 

Project Management 

Monitoring Satisfaction 

People Management 

Diversity 

South West and Wales
In February, Stuart Williamson, Nationwide’s 

Head of Media Relations (Corporate), takes 

on the role of co-chair of the South West and 

Wales Group. He is supported by Bristol-based 

communications professional Sam Siddorn 

as its South West Co-ordinator, working to 

empower the PRCA’s members in the region. 

Bristol sees the DARE Awards South West 

and Wales in June, with winners Nationwide 

Building Society, McKenna Townsend and 

Gravitas Public Relations.

South East and East Anglia
In May, Katie King, Managing Director of 

Zoodikers, takes on the role of South East 

and East Anglia Chairman. In July, the DARE 

Awards takes place in Brighton, which sees 

winners including Westminster City Council 

and Hope & Glory PR. Speakers include 

Kaper’s Chris McCafferty, Ogilvy’s Blair 

Metcalfe, and Golin’s Jane Fordham. 

Northern Ireland
Providing the PRCA’s members in Northern 

Ireland with thought leadership and a broad 

range of training options, supported by  

Paul McErlean, Northern Ireland Group 

Chairman and Managing Director at MCE 

Public Relations.

The mark of communications  

professionalism worldwide: 

Communications 
Management 
Standard

14



Opening doors to PR: 

The PR 
Apprenticeship

Training and qualifications: 

Improving 
standards across 
the industry

Over the last year, the PRCA has joined the 

Institute of Practitioners in Advertising (IPA)  

for their award-winning, nationwide IPA/ 

Metro Creative Pioneers Challenge 2014, in 

order to expand the opportunities for school 

leavers in the industry and to unearth the  

next generation of high quality creative and 

digital talent. 

Former PR Apprentice Jessica Kirby won  

the coveted Unilever Higher Apprentice 

of the Year award at the National 

Apprenticeship Awards. Jessica, who took 

part in her PR Apprenticeship at PR agency 

Cirkle, beat over a hundred apprentices from 

prestigiously large organisations to the award.

PR Apprentices working at Claremont 

were asked to help deliver the ‘Made by 

Apprentices’ event at 10 Downing Street 

during National Apprenticeship Week.  

The apprentices met Chancellor George 

Osborne and explained PR Apprenticeships 

to him, and how they have benefitted 

apprentices and employers. 

The PRCA is now a registered training 

provider and is solely delivering the PR 

Apprenticeship. As part of this we are 

running a full schools outreach program  

to create an even broader understanding  

of PR as a career.

To find out more about PR Apprenticeships, 

please contact PRApprentice@PRCA.org.uk

Apprenticeships offer a means to 
change the status quo. They allow 
people who have not necessarily been 
to university, to gain a qualification 
while learning on the job, and – 
importantly – earning a salary. 

In 2012 the PRCA formed a consortium to 

develop the first PR higher apprenticeship, 

offering talented school leavers an alternative 

route to university, and to help encourage 

diversity in the workplace. 

The PRCA worked with a range of partners 

and over 1,500 employers to create an entry 

level qualification relevant to the industry.  

The Government backed programme is 

designed to open up the sector to young, 

ambitious people that have chosen not to  

go to university. The PRCA runs the only  

PR Apprenticeship.

The 12 or 18 month diploma includes 

specific duties such as developing positive 

relationships with journalists, maintaining 

media databases and writing press releases, 

carrying out research and helping to develop 

PR proposals, and managing social and 

digital media.

Since September 2012 we have seen over 

100 apprentices take part in the qualification – 

that’s over 100 young people who have gained 

access to an industry they would not have had 

the chance to enter otherwise. As a mark of 

the success of this scheme in the eyes of the 

PR industry, 85% of learners studying the PR 

Apprenticeship have been employed directly 

by their apprenticeship employer.  

APPRENTICESHIPS IN NUMBERS FACE TO FACE COURSES ONLINE COURSES QUALIFICATIONS

PRCA PR ACADEMIES

Qualifications booked 

over the last year:

PRCA PR Academies running  

bespoke PRCA training courses: 

Instinctif
PLMR
Huntsworth
Red Lorry Yellow Lorry
Propeller

Foundation: 26
Online: 2
Advanced: 29

Average age of 

apprentices at start  

of the programme
Face to face courses  

over the last year

Online courses over  

the last year

Face to face training 

attendees over the  

last year

Online training attendees 

over the last year

Average Annual Salary

Completion rate

Number of apprentices 

to come through the 

scheme at the time  

of publishing

£12,467

79.7%

19 200 117

1,474 1,005

105
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Quantifying our industry: 

Benchmarking 
2014

Collaborating for success:  

The PRCA’s 
groups

The PRCA’s 
Benchmarking 
provides the 
definitive insight 
into the state of 
both consultancies 
and in-house 
teams. 

Consultancy Benchmarking 2014
This year, agency CEOs, Financial Directors 

and HR Directors contributed to the industry 

leading research, which encompasses every 

aspect of the modern PR consultancy – from 

charge out rates and formal digital strategies 

to staff retention and successful pitches. Our 

research spans the industry, from the very 

small (up to £500k turnover) to the very large 

(more than £5 million turnover). 

This industry leading research is only 

available to members of the PRCA and is 

only provided for free to consultancies who 

contributed to the fieldwork. 

At a glance:
•  The estimated income of PRCA 

consultancies taking part was larger  

than ever before.

•  We saw strong growth in technology 

business, whilst consumer/celebrity 

remained top.

•  Very small consultancies saw incredibly 

strong average net pre-tax profit growth.

•  There remained a notable divide  

between MDs’ growth forecasts  

and FDs’ growth forecasts.

•  Over-servicing rates and attitudes towards 

minimum monthly fee levels remain major 

points of debate.

•  The economic downturn, which was 

previously ranked first as a key threat to 

PR industry success, now ranks thirteenth 

behind a plethora of other issues.

Launched in conjunction with Kingston Smith 

W1, the findings were revealed at a live launch 

event attended by leading industry figures, and 

live-stream that afternoon for members based 

outside of London or who are unable to make it 

to the breakfast briefing.

In-House Benchmarking 2014
The PRCA’s In-House Benchmarking is 

conducted annually with research partners 

YouGov. The research not only covers the 

most critical points of discussion, such as use 

of agencies and trends in budgets, but also 

identifies key opportunities for in-house teams, 

maps the changing role of professionals and 

offers vital support and statistics on salary  

and team management issues. 

Encompassing every facet of our industry, 

participants include charities, trade 

associations, local governments, universities, 

government departments and communications 

teams at major organisations. 

At a glance:
•  Those working in the public sector were 

more optimistic about revenue increases 

than headcount rises.

•  Unlike previous years, teams now have a 

very strong level of certainty when it comes 

to future communications budgets.

•  There is a significant increase in the 

number of professionals whose roles  

can no longer comfortably be defined  

by traditional categorisation. 

•  Concern centred on board buy-in to the 

value of communications has significantly 

decreased, correlating with the increase in 

our industry’s representation at board level.

By conducting both the Consultancy 

Benchmarking and In-House Benchmarking, 

the PRCA is in the unique position of seeing 

precisely where the industry is placed, and 

where it is going. 

To find out more about Consultancy or  

In-House Benchmarking, please contact  

nicholas.dunn-mcafee@prca.org.uk

The PRCA runs over 30 Sectoral, National 
and Regional groups, enabling members 
to collaborate on areas of common 
interest and share best practice. Over  
the last 12 months, the PRCA has held  
73 events across Sectoral, National and 
Regional groups.

PRCA Frontline, the PRCA group focused on 

helping practitioners in the early stages of their 

careers, rebranded to become NextGen, with 

an increased focus of bringing best practice, 

guidance and networking opportunities to 

young PR professionals. 

NextGen PRCA held a nationwide campaign 

in London, Manchester and Edinburgh, 

entitled #WhenIwas25, where inspiring PR 

leaders informed young PR people about the 

challenges and opportunities they faced on 

their journey. 

The PRCA Digital Group launched DigiBites, 

a series of interactive digital events. Three 

DigiBites events have taken place over the 

year, providing insights into Pinterest, a Crisis 

Simulation event and Ignite talks on creativity.

In April, Lionel Zetter, the public affairs 

consultant and author was elected Chairman 

of the PRCA Public Affairs Group following 

an election contest. He stood on a manifesto 

promising to robustly defend the industry’s 

reputation, inclusivity and an increased 

number of events. 

Many other groups, including Consumer, CSR 

and Sustainability, Scotland and Midlands, 

relaunched this year, with new aims, goals and 

events to increase engagement with members.

To find out more about PRCA Groups, please 

contact binta.hammerich@prca.org.uk

Sectoral Groups
B2B

Consumer 

Corporate

CSR and Sustainability – The Green Room

Crisis Communication

Digital

Diversity

Entrepreneurial 

FD Forum 

Health

HR Forum 

Investment Sector

NextGen – London

NextGen – Midlands

NextGen – North West

NextGen – Scotland

MIPAA (Motor Industry Public Affairs 

Association)

Property, Construction and Infrastructure

Public Affairs

Public Sector

Sports

Technology

Travel and Tourism

Not for Profit and Charity

Women in PR

National and Regional Groups
Northern Ireland

North West

Midlands

Scotland

South East and East Anglia

South West and Wales

Yorkshire, Lincolnshire and North East

“ This industry leading 
research is only 
available to members 
of the PRCA”
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Diversity: 

Changing the face 
of the PR industry

Going global: 

ICCO takes 
the PRCA 
international

The PR 
Census 2013 
demonstrated the 
industry’s failure 
to become truly 
inclusive, with 91% 
of people within it 
being white.

The PRCA is a member of ICCO and, 
since 2012, has run ICCO’s secretariat.

This year, ICCO helped launch a new feature 

of the Cannes Lions International Festival 

of Creativity: the Young PR Lions, with 

support from co-sponsors Golin, H+K 

Strategies, Ketchum and Ogilvy PR. The 

Young PR Lions competition was launched 

to find the brightest and best young PR 

talent in the world. 

The competition saw teams of two people – 

PR professionals aged 28 years or younger 

– who had been through a pre-selection 

process in their own country, put their skills to 

the test and compete at an international level.

The PRCA was responsible for running the 

UK element of that competition. Weber 

Shandwick’s team of Kate Sloan and Leila 

Mountford  picked up the top award after 

presenting to a UK jury and went forward to 

compete internationally at Cannes against 

representatives from up to 20 other countries. 

They won Silver, while Gold was won by the 

Japanese team from ASATSU-DK.

Also this year, ICCO published the 2014 
World PR Report, which revealed that 

public relations industry growth improved 

significantly to 11% in 2013, cracking the 

double-digit barrier for the first time since 

the global recession took hold in 2008.

In June, ICCO, the PRCA and the 

International Association for Measurement 

and Evaluation of Communication (AMEC) 

together launched the first international audit 

to enable members to certify their expertise 

in PR measurement.

The International Communications 
Consultancy Organisation (ICCO) 
is the voice of public relations 
consultancies around the world, 
representing national PR trade 
associations in 29 countries 
across the globe. Collectively, 
these associations represent 
over 1,800 PR firms. 

This is a problem – a communications 
industry that does not adequately 
reflect the diverse nature of the 
nation will have profound problems in 
communicating with it. 

Over the last 12 months we have launched 

a number of ground-breaking initiatives 

aimed at turning this trend around. Building 

on the success of the Intern Campaign – 

which has seen over 100 PR agencies and 

in-house teams pledge to pay their interns 

the National Minimum Wage or above 

– the PRCA and PRWeek launched PR 
Internships For All in April, to challenge 

the industry’s top agencies to bring more 

young people from diverse backgrounds.

Supported by the Taylor Bennett 
Foundation and Intern Aware, PR 

Internships For All called on leading 

agencies such as Golin, Freuds, Weber 

Shandwick and Bell Pottinger to take on 

talented young interns from universities 

outside the Russell Group.

Our PR Apprenticeship, launched in 2012, 

has gone from strength to strength – with over 

100 young people from diverse backgrounds 

having gone through the scheme, the 

PRCA is preparing to double the number 

of apprentices over the coming year, while 

making innovative changes to the format 

and structure of the qualification.

In February 2014, the PRCA reconfirmed 

its commitment to provide free training to 

delegates of the Taylor Bennett Foundation, 

an award-winning PR traineeship 

programme that encourages Black, Asian 

and Minority Ethnic graduates to pursue a 

career in public relations through a full-time 

ten week paid course.  

The PRCA’s internationally recognised 

Communications Management 
Standard (CMS) audit has introduced 

an audit of diversity credentials of the PR 

industry for the first time. The CMS audit 

for both agencies and in-house teams now 

covers an organisation’s internal processes 

in regards to fair recruitment practices and 

diversity and equality policies. 

Last Autumn, the PRCA launched its 

schools outreach programme with the 

publication of a Public Relations careers 

guide, in partnership with the CIPR. The 

aim is to engage young people from diverse 

backgrounds who would not normally think 

of PR as a career.
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Creating links between  

consultancies and clients: 

Find a 
PR agency

Recommended suppliers: 

The PRCA’s 
partners

The Amber Group is a training, 
development and communications 
consultancy. We help our clients 
to achieve their business goals by 
ensuring that they have the most 
effective communications and marketing 
programmes in place and that their 
people are given the right training, 
development and tools to make a real 
difference to the company’s performance.

Contact: Richard Baines
Telephone: +44 (0)7768 145572
Email: richard@ambergroup.net 
Web: http://www.ambergroup.net

Capstone Hill Search Ltd is a specialist 
search and selection consultancy, 
founded and led by Public Relations and 
recruitment industry experts. Offering 
bespoke Contingency and Retained 
search services designed to meet the 
specific needs of each individual client. 
We service the PR and Communications 
industry in the UK, Asia, Australia and  
the Middle East.

Contact: Jamie McLaughlin
Telephone: +44 (0) 20 7182 4213
Email: jamie@capstonehillsearch.com 
Web: www.capstonehillsearch.com

Cubit Technology is London’s leading IT 
support provider for PR agencies. PRCA 
award winners ranging from 5 to 65 staff 
rely on us to maintain their IT networks 
and communications systems.

Contact: Ralph Harrison
Telephone: +44 (0) 845 838 7132
Email: ralph@cubittech.com
Web: www.cubittech.com 

Public relations and communications 
firms need back office control and front 
office flexibility for a fast-paced, digitally 
driven and international world. Deltek is 
a global software company with a track 
record of realising results for companies 
like yours.  We work relentlessly, day in, 
day out, to ensure our projects deliver 
improved profitability, growth and cash 
flow for our customers.

Contact: Laura Baldock
Telephone: +44 (0) 20 7518 5010
Email: laurabaldock@deltek.com
Web: www.deltek.co.uk

Specialist accountants Kingston Smith 
W1 are based in the West End, a hub 
for creative businesses. They are leading 
marketing services and media accountants, 
whose tax and business advisers 
focus exclusively on advising creative, 
communications and consulting businesses.

Contact: Esther Carder
Telephone: +44 (0) 20 7304 4646
Email: ECarder@kingstonsmithw1.co.uk 
Web: www.kingstonsmithw1.co.uk 

Lewis Silkin is a commercial law firm 
based in London, Oxford and Cardiff. The 
firm has particular expertise in Advertising 
and Marketing; Technology; Brand 
Management; Employment, Reward and 
Immigration; Corporate and Commercial; 
Real Estate and Regeneration; and 
Litigation and Dispute Resolution. 

Contact: Sian Gale
Telephone: +44 (0) 20 7074 8364
Email: PRCA@lewissilkin.com 
Web: www.lewissilkin.com 

markettiers4dc is the UK’s leading 
broadcast consultancy with 19 years at 
the forefront of broadcast PR. We offer 
traditional broadcast media services in 
radio and TV with innovative new routes to 
audiences including live streaming, online 
and social TV content creation.

Contact: Alice Weaver
Telephone: +44 (0) 20 7253 8888
Email: alice.weaver@markettiers4dc.com
Web: www.markettiers4dc.com 

Naked Emperor is a specialist advisory 
business offering support to the PR 
consultancy sector. We offer everything 
from on-going non-executive support 
through to one-off workshops.

Contact: Margot Raggett
Telephone: +44 (0) 7778 502847
Email: margot@nakedemperor.co.uk
Web: www.nakedemperor.co.uk 

NAIHaywards is a leading commercial 
property and workplace consultancy, helping 
organisations maximise their profitability and 
cash flow through a sophisticated approach 
to property management.

Contact: Iain Rackley
Telephone: +44 (0)1494 540 008
Email: iain.rackley@naihaywards.co.uk 
Web: www.naihaywards.co.uk 

Paprika supports great agencies with 
specialist costing, accounting and resource 
management software tailor-made for the 
PR industry.

Contact:Justine Plant
Telephone: +44 (0) 1732 811 600
Email: justine@paprika-software.com
Web: www.paprika-software.com

Precise is a media intelligence company 
providing media monitoring, analysis and 
forward planning services to support PR 
and external communications activity.

Contact: Penny Anderson
Telephone: +44 (0) 20 3301 4490
Email: penny.anderson@precise.co.uk
Web: www.precise.co.uk 

PR Newswire pioneered the news and 
press release distribution industry nearly 
60 years ago via the Wire. Today we still 
provide global distribution of news and 
content through our partnerships with news 
associations but with additional integrated 
solutions for todays real time, multi media 
led conversational media. 

Contact: Ashish Jethwa
Telephone: +44 (0) 207 454 5228
Email: ashish.jethwa@prnewswire.co.uk
Web: www.prnewswire.co.uk

PRmoment.com is the online magazine for 
the PR sector. Our editorial looks behind the 
scenes of the PR industry, highlighting best 
practice and giving our readers an insight 
into recent PR campaigns.

Contact: Ben Smith
Telephone: +44 (0) 1962 832 542
Email: bensmith@prmoment.com
Web: www.prmoment.com

Vision FR is a Bespoke Financial 
Recruitment & Search specialist supplying 
financial team members at all levels. 
Vision FR is  run by industry specialists 
who understand what it is like to be an 
accountant on the client side , our aim is to 
match great talent to great agencies within 
the marketing services arena. We are friendly, 
consultative and knowledgeable and pride 
ourselves in our distinctive approach.

Contact: Deborah Broadbent
Telephone: +44 (0)7866 618 763
Email: deborah.broadbent@visionfr.co.uk
Web: www.visionfr.

YouGov is an international, full service 
market research agency, offering added value 
consultancy, qualitative research, field and 
tab services, syndicated product offers, fast-
turnaround omnibus, social media analysis 
and SixthSense market intelligence reports.

Contact: Atem Mbeboh
Telephone: +44 (0)20 7012 6000
Email: atem.mbeboh@yougov.com
Web: www.yougov.com 

The PRCA has a 
small number of 
carefully chosen 
partners. 
These organisations are leading  

providers of services to the PR industry,  

with a proven track record of delivering  

value to PR consultancies. The PRCA 

recommends the following businesses:

2322

Finding the right 
public relations 
agency can be 
a stressful, time 
consuming and 
costly process.

That is why the PRCA runs a free 
service that will match client needs 
with the capabilities of agencies 
that have the internationally adopted 
Communications Management 
Standard (CMS) and are tied into 
the PRCA’s Codes of Conduct and 
Professional Charter. 

Over the last year, the PRCA has seen a 

substantial increase in fees pass through 

the Find A PR Agency scheme. Some of the 

client/consultancy matches include: Engine 

Services Design and Greenfields (Meteor); 

SAEY Home & Garden and Clareville; 

Periproducts and Say Communication; 

TrustMark and With PR.

To support FAPRA, the PRCA offers a 

dedicated Pitching Advice for Agencies 

section on its website, to offer a range of 

services and resources as agencies prepare 

to compete for clients.

Pitch Coaches offers the services of leading 

PR experts, all of whom have successfully 

pitched for numerous pieces of new PR 

business over the years, across a wide 

range of sectors. The coaches are on call 

to provide a speedy response at a very 

reasonable price, be it to help develop a big 

idea or just to provide a fresh pair of eyes 

over the ideas an agency has developed.

The Ideas Bank provides a way for agencies 

to register their creative ideas. By emailing 

their ideas to a confidential inbox, the PRCA 

will have a permanent record of the idea and 

exactly when it was developed. Agencies 

can use the Ideas Bank whenever they want, 

but it can be an ideal way of registering an 

idea before they go into a pitch.

To find out more about FAPRA, please 

contact steve.miller@prca.org.uk.

“ Over the 
last year, 
the PRCA 
has seen a 
substantial 
increase in 
fees pass 
through 
the Find A 
PR Agency 
scheme”



PRCA ANNUAL REPORT 2014 PRCA ANNUAL REPORT 201424 25

PRCA events:

Bringing people 
together since 
1969

74 free events across the UK including:
5 in Scotland

3 in the Midlands

3 in the South West & Wales

2 in the South East & East Anglia

5 in the North West

2 in Yorkshire, Lincolnshire & North East

2013 PRCA National Conference: 
BAFTA, London: 163 attendees

2013 PRCA National Awards: 
London Hilton, Park Lane: 750 attendees

2014 PRCA DARE Awards: 
Edinburgh, Bristol, Birmingham, Leeds, Brighton

2014 PRCA DARE Conferences: 
Edinburgh, Bristol, Brighton

2014 PRCA Gateway Conference: 
The Future of New Business

Hill+Knowlton Strategies, London



Matt Cartmell is the PRCA 
Communications, Marketing and Events 
Director. He oversees the Association’s 
communications, policy agenda and wider 
external relationships.

matt.cartmell@prca.org.uk  
T: 020 7233 6026 

Alice Chadwick-Jones is the PRCA 
Training Manager. She works with 
Katy and Evelyn to deliver the PRCA’s 
extensive training programme. Alice  
co-ordinates the training team’s  
marketing and communications, ensuring 
that you are kept up to date with the very 
latest training news, special offers, and 
information on webinars.

alice.chadwick-jones@prca.org.uk  
T: 020 7233 6026

Andrea Colley is the PRCA Membership 
Engagement Co-ordinator. As well as 
overseeing membership engagement, she 
manages the production of the annual 
PR Directory.

andrea.colley@prca.org.uk  
T: 020 7233 6026

Julie Constable is PRCA’s Business 
Consultant. Her role is to manage our 
Find a PR Agency (FAPRA) and Find a 
PA Agency (FAPAA) referral services as 
well as looking at innovative ways that 
our consultancy members can win new 
business, and for client companies to 
work effectively with external agencies.

fapra@prca.org.uk

Nicholas Henry Dunn-McAfee is the 
PRCA Public Affairs, Policy and Research 
Manager. As well as the wide-ranging 
research and policy guidance we 
produce, he is responsible for our public 
affairs and lobbying activities, focusing 
on the Lobbying Act 2014. Nicholas also 
manages the PRCA Public Affairs Group.

nicholas.dunn-mcafee@prca.org.uk  
T: 020 7233 6026

Leo Fedorcio is the PRCA Events 
Manager. He manages all of the PRCA’s 
networking events including expert 
briefings, master classes, member drinks, 
as well as the PRCA DARE and National 
Awards. Leo is also responsible for 
managing the Partner University Scheme.

leo.fedorcio@prca.org.uk
T: 020 7233 6026

Katy Foster is the PRCA Training 
Executive. She works with Alice and 
Evelyn organising the PRCA’s online 
training courses. She also maintains the 
training department’s website and social 
media pages, keeping followers up to date 
with PRCA training news.

katy.foster@prca.org.uk  
T: 020 7233 6026

Leanne Foy is our Apprenticeship Manager. 
She oversees the PRCA’s Government-
backed Apprenticeship Scheme. 

leanne.foy@prca.org.uk  
T: 020 7233 6026

Binta Hammerich is our Groups 
Manager. She manages over 30 Sectoral, 
National and Regional groups enabling 
members to collaborate on areas of 
common interest and share best practice.

binta.hammerich@prca.org.uk
T: 020 7233 6026

Francis Ingham is the Director General. 
He heads up the PRCA team and has 
responsibility for setting the organisation’s 
strategic direction.

francis.ingham@prca.org.uk  
T: 020 7233 6026

Evelyn Ismail is the PRCA Training 
Assistant. She works with Alice and Katy, 
organising the PRCA’s Face to Face 
training courses across the UK.

evelyn.ismail@prca.org.uk  
T: 020 7233 6026 

Lisa Lewis is PRCA Membership 
Administrator.  She specifically looks after 
our Individual members which includes 
freelancers, graduates and students.

E: lisa.lewis@prca.org.uk  
T: 020 7233 6026

Wilma Littlejohn is PRCA’s Scotland  
Co-ordinator. Her main role is to liaise 
with the group chair and help organise 
events and meetings with agencies, 
in-house teams and individual members 
in Scotland.

wilma.littlejohn@prca.org.uk  
T: 07799 382 456

Steve Miller is our Membership & 
Partnerships Director. His role is to meet 
with potential members and ensure they 
know about the services available to 
PRCA members. Steve also manages our 
Partnership Programme.

steve.miller@prca.org.uk  
T: 020 7233 6026

Andrea Morland is the Accounts Manager. 
She is the PRCA’s point of contact for all 
accounts related issues.

accounts@prca.org.uk  
T: 020 7233 6026

Nichola Reeder is PRCA’s North  
Co-ordinator. Her main role is to liaise 
with the group chair and help organise 
events and meetings with agencies, 
in-house teams and individual members 
in the North of England.

nichola.reeder@prca.org.uk  
T: 07891 122 542

Sam Siddorn is PRCA’s South West and 
Wales Co-ordinator, whose role is to liaise 
with the group chair and help organise 
events and meetings with agencies, 
in-house teams and individual members 
in the South West and Wales.

sam.siddorn@prca.org.uk 
T: +44 7454 702333 

Anastasia Tole is the General Manager 
of the International Communications 
Consultancy Organisation (ICCO) that 
represents over 1,800 PR consultancies 
worldwide through 29 national 
associations.

anastasia.demidova@iccopr.com  
T: 020 7233 6026
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Meet the team

Working to  
serve the  
PR industry.



T 020 7233 6026

F 020 7828 4797

www.prca.org.uk

We have 
moved! 
Due to continuous 
progression over the 
last few years – seeing 
the PRCA team grow 
from five to 20 people – 
the PRCA has moved to 
a new office in London’s 
Southwark from the 
28th August 2014. 

The relocation will 

accommodate the company 

growth by bringing PRCA 

training in-house, create 

more space for the team 

to develop its membership 

offering and further 

strengthen the PRCA’s 

ability to be the leading PR 

industry trade association.

You can find us at our new 

office address:

The PRCA
82 Great Suffolk Street
London SE1 0BE


