State Farm® serving customers,
helping communities

All datais as of year-end 2025
Our mission is to help people manage the risks of everyday life, recover from the unexpected

and realize their dreams. Positive performance and financial strength supports our ability to
keep customer promises while lowering rates and issuing dividends.

Customer Dividend & Rate Reduction

Returned to State Farm Mutual Reduced auto rates in 40 states,
5 B customers through the largest 4 - 6 B saving customers approximately
dividend in Company history $4.6B in annual premiums —an

average decrease of roughly 10%

Policies & Accounts
Policies and accounts serviced by our more than 64K employees and 19K independent agent offices
97 M located in communities across the nation.

Life
L . . Amount of individual life insurance
130 B Individual life insurance issued 1 i 2T in force at the end of 2025
$1 B Reported in total dividends to qualified life policyholders — the highest in those companies’ history.

Property & Casualty Claims

Claims received per day on Paid in catastrophic loss
2 6 K+ average, helping our customers 1 5 B claims, helping rebuild lives

recover from the unexpected and communities

We are financially strong.

State Farm Mutual net worth
$1 70 B Our financial strength enables us to be there for customers when they need us most. Our local presence

and broad product offerings allow us to meet multiple needs and serve the community. As a mutual
company, State Farm is focused on serving our customers - not shareholders.

Making a Difference
State Farm’s philanthropic efforts focus on helping build safer, stronger and better-educated communities.

Hours State Farm employees Awarded in disaster relief grants
6 5 K volunteered to support 3 - 5 5 M + to support community disaster
nonprofit organizations preparation and recovery

in addition to other Company
philanthropic giving

For more Company news, visit Good Neighbor Stories. Click here for the full Earnings Press Release.
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