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Martin Fritshes is the Vice President, of the Western Region for BMW of North America. Martin moved
to the BMW brand from his role as President, Rolls-Royce Motor Cars NA held since May 2018. Martin
has overseen the completion of the brand’s transformation into the youngest brand in the BMW Group.
Martin oversaw the launch of Cullinan, the first Rolls-Royce SUV and Spectre, the first BEV for the
brand.

Since joining the BMW Group in 1999, Fritsches has held several senior positions with the company in
Argentina, Germany, and Brazil. Immediately prior to joining Rolls-Royce Motor Cars North America,
Fritsches served as Sales Director for the BMW brand in Brazil where he successfully boosted sales of
both new and used vehicles, optimized the local dealer network, and helped establish BMW as the top

premium brand in the country.

Fritshes earned a bachelor’s in business administration at the University of San Andres and Australian

Catholic University.






