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shorter but more frequent

tripsand pick unique expe-
riences such as undersea
accommodation in 2019,
according to a survey by a
travel website.

Three out of four travellers
plan to take more weekend
trips next year, according to
the findings of the survey by
Booking.com. Close to nine
outof10 either have or would
participate in cultural
exchanges and more than
threein fourplan to traveltoa
destination that makes them
feellike a child again.

These are among the eight

I ndians are likely to take

insights from the survey to find

out what the Indian traveller

wants in 2019.

Asmuchas70% of those sur-
veyed say they are excited
about the prospect of travel-
ling to space in the future and
are open to experiencing it
themselves. Three in five are,
however, ready for experien-
ces such asundersea hotels.

The survey of Indians is part
ofalargerglobal one in which
more than 21,500 respondents
from 29 countries partici-
pated.

“Technological advances,
coupled with growing con-
sumer appetite, will compel
the industry to go beyond con-
ventional travel experiences,”
said Ritu Mehrotra, country
manager, India, Sri Lankaand
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HERE'S WHAT INDIANS ARE GOING TO DO NEXT SUMMER

THE FAVOURED DESTINATION

70% of respondents say
they will not travel to a
destination if they feel it will
have a negative effect on the
people who live there

73% of travellers plan
to take more weekend
trips in 2019

97% of travellers are willing
to spend time on activities
that offset the environmental
impact of their stay

Source: Booking.com survey

Maldives, Booking.com.
“Travelling has become
aspirational. It is all about
going to a place your friends
have visited and clicking pho-
tos that are of the same place
but different than theirs,” said

PARAS JAIN/MINT
Steve Borgia, managing
director of InDeco Leisure
Hotels. “This obsession is
almost bordering on showing
offand this trend will continue
togrow.”
In a September interview,

Michael Issenberg, chiefexec-
utive (Asia-Pacific) of Accor-
Hotels, too spoke about a simi-
lar trend. “If you look at what
people post on social media, it
isusuallyalotabout travel,” he
said.

CIRRLS

response was: ‘I wanted the
wedding to happen in a pal-
ace’.” He is, in fact, construct-
ing a palace in a village in the
foothills of Kodaikanal to pro-
vide something similar. “It has

50 acres of lawns

Enriching Richexperiences andIam sure it
experienceswere  were atthe core  would see 100
atthecoreoftrav-  of travelling this weddings each
elling this year year and 2019 year,” he said.
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Borgia concurs. About 30
families from Tamil Nadu went
to Rajasthan for weddings
recently. “WhenIasked them
why they went all the way to
Rajasthan, the standard

big trends next year. “With
developments in technology,
which make bookingatrip eas-
ier than ever, travellers are
looking to make the most of
short trips,” the report said.



